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Grown 
through 
lastingness 

Our origins lie in wood. Wood represents our roots.  
And just as a tree forms its rings year by year, so we 
too have traced ever larger circles and have grown. For 
that is the true nature of entrepreneurship: it is that is 
characterised by continuity and lastingness. It is driven on 
by the vision of surpassing itself - like the tree that stands 
firmly on strong roots, defying all opposition with its mighty 
trunk and extending its branches in all directions.

umdasch 
group
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1868 – 2018: 
150 years under the 
banner of sustainable 
entrepreneurship

Is age praiseworthy? Is history success? And is tradition an achievement? These are 
questions that preoccupy us during 2018, our jubilee year. They are particularly interesting 
in connection with the role and impact of the Annual Report. We have come to the 
conclusion that the values of a company have an effect on its success. If the focus lies 
solely on a sequence of events or sporadic development we may question this insight. 
But not if we take a long-term view. Because this shows very clearly that the courage 
required for entrepreneurship and strategic vision is capable of keeping a company on the 
continuous path to success over decades and even over centuries.

lished	which	would	later	become	one	of	the	traffic	hubs	
of the Austro-Hungarian Monarchy. The courage which 
is part and parcel of entrepreneurship, the feel for mar-
kets and developments, innovation as a driving force 
– it was probably this comination which would provide 
the starting signal for what has become an international 
concern with a history stretching back over 150 years.

Yesterday.
Tradition	means	many	different	things.	In	this	modern	
age it is often associated with long-established ways. 
But tradition is more than that. Tradition can maintain 
values and conviction across the generations. Tradition 
can hand down culture. And tradition can create role 
models.

Tradition is writ large in the genes of the Umdasch 
Group. Some things have always been that way. We 
stand by that. For example, that a sound foundation is 
the A and O of a company. Even if the modern trend 
is	to	finance	investments	exclusively	with	borrowed	
funds. And even if the equity ratio is not necessarily the 
trendiest	key	figure:	We	have	always	regarded	a	sound	
financial	basis	as	one	of	the	essential	characteristics	of	
a	healthy	company.	Another	example:	our	employees.	 
For the Umdasch Group they have always been the 
most important success factor – long before the 
“best place to work” became a slogan. What 
particularly distinguished Josef Umdasch, the 
father of the present owners, was that he knew how 
to make people enthusiastic about his ideas. He could 
inspire them and motivate them. Today that is called 
leadership. What has always been practised in the 
Umdasch Group is the possibility of development 
within the company, so that an individual can progress 
according to his or her talents.

Today.
Did you know that our perception of the present – the 
here and now – corresponds to a period of time that is 
just three seconds long? We regard everything before 
that as the past and everything after it as the future. 
In a business context the present is not past quite 
as quickly as that. After all, it is today that we set the 
course for tomorrow. The decisions must be taken 
carefully, but decidedly. They require caution, experi-
ence – but sometimes courage to take risks as well. 
Today more than ever there are many things that  
companies must work on in the present in order  
to be successful in the future. What work will look like 
tomorrow, and how it will take place, require changes 
to be made today. So there is no room for resting on 
our laurels, however well-earned. On the contrary. 
Today above all, when the company is a leader in its 
chosen	fields,	it	is	important	to	prepare	for	develop-
ments in the future. 
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150 Years

Visit our jubilee website 
www.150years.umdasch.com

In 1868 Stefan Hopferwieser, the great-grandfather  
of today’s owners Hilde Umdasch and Alfred  
Umdasch, founded a small joinery. Entrepreneurial  
spirit and far-sightedness inspired him to leave his 
comfort zone in cosy little Kollmitzberg and to move his 
young business to Amstetten – a town where a road 
and rail junction was in the process of being estab-

Tomorrow.
And so we have arrived in the place which entrepre-
neurs	focus	on:	the	future.	Unlike	fast	success,	lasting	
success requires that we invest in tomorrow. That 
means	not	just	skim	off	the	profits,	but	employing	 
them intelligently and cleverly where they can work  
for the future. The Umdasch Group does that in all its  
operative business areas, for example in the main topic 
of digitalisation. But also with think tanks which focus 
on technologies and methods of the industrial future 
and whose basis lies in disruptive developments.

That does not satisfy us, however. In addition to 
economic sustainability, for us social responsibility is 
one of the essential pillars of our success. By taking 
an active role socially in many areas – above all in the 
field	of	education	–	we	are	helping	to	ensure	that	life	is	
good	for	all	of	us:	for	people,	for	the	company	and	for	
society. In our social commitment we see a contribution 
–	one	could	also	say:	an	investment	–	in	the	future.	And	
perhaps that is the most important one of all.
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The “U” 
stands for
 “United”

2018 has been a source of great pleasure for us. In many 
respects. Firstly, of course, because the past year has 
granted us excellent key figures. But that is not all. This year 
we are celebrating 150 years of Umdasch. One hundred and 
fifty. A figure which has inspired us to dedicate this jubilee to 
the “U” in us and hence the aspect which made this success 
story possible in the first place: that we are “united”.
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Success factor: people
In the past it has always been a priority to motivate 
people to contribute their talents, their expertise and 
their enthusiasm within the company. This remains a top 
priority, and nothing will change in this respect in the 
future. The place where people work is changing rapidly. 
New,	flexible	models	are	replacing	the	traditional	work-
place. Digitalisation is bringing about major changes 
not	only	in	office	routines,	but	also	in	the	workplaces	at	
machinery. In order to follow this up we shall need new 
forms of collaboration and communication. However you 
look at it, however many tools we install and however 
much we invest in new technologies, it will still be the 
people who determine whether a company is success-
ful. It was the same for our founders. And so we have 
taken a conscious decision that the activities celebrating 
this jubilee year, which are happening throughout the 
year and all over the world, should be focused inwards. 
Out of respect and appreciation for our employees. And 
as a symbol for the fact that we are one big community 
across	the	different	cultures	and	across	the	national	bor-
ders. We are celebrating what we have in common – the 
“United” aspect.
 

Success factor: culture
Corporate culture is not so much a question of WHAT? 
It is more a question of HOW? I am certain – no, I am 
firmly	convinced	–	that	the	values	which	a	company	
practises on a day-to-day basis, the way it acts on 
the market, towards its customers, employees and 
partners, represent important guiding principles and 
thus points of orientation. Top-down. Because those 
in leading functions have a special responsibility here. 
Their position as role models in the way we act towards 
each other and their shared understanding of what 
we expect and what we will not tolerate, shape the 
behaviour of the people who work with us and for us. 
In our company, culture is part of our tradition. It is not 
staged. It has grown. Over the past 150 years.

Success factor: innovation
When we speak of innovation, we think of the future. 
In particular during the months in which I was making 
a more intensive study of the history of the company 
I came to realise that innovation is always a question 
of the moment. Today we are asking questions about 
tomorrow.

And	by	the	way,	things	were	no	different	in	the	past.	 
I was surprised to discover that the founder of the  
company, the great-grandfather of our owners, Stefan 
Hopferwieser, presented two of his inventions at the 
World Fair in 1873; that he won a prize and then regis-
tered them as a patent. Over the course of the past  
150 years, Doka alone has registered no fewer than 
763. Today, however, we see innovation as going  
considerably further than that. In both companies,  
Doka	and	Umdasch	Shopfitting,	digitalisation	has	
already become an integral part of the business  
model. Industry 4.0 has arrived and been accepted,  
as regards both products and processes.

Doka	(N.B.:	Report	from	page	30)	successfully	de- 
velops and sells digital products and services. Since 
last year it has also operated a very successful online 
shop – a sales channel which a few years ago was a 
complete novelty in the construction sector.

For	many	years	Umdasch	Shopfitting	has	been	one	of	
the	shopfitting	companies	which	links	online	retailing	
with the bricks-and-mortar retail sector. Measured 

by	the	total	revenues	of	our	shopfitting	subsidiary,	the	
Digital Retail division is still the baby of the organisation, 
but strategically speaking it already provides an impor-
tant impetus, both in development and in our customer 
approach	(N.B.:	Report	from	page	76).

Above and beyond our product development, during 
the past year we have focused much of our attention on 
disruptive innovations, and thus have examined inten- 
tionally those concepts which question our business 
models. Umdasch Group Ventures, founded in 2017 
as Doka Ventures, concentrates on new technologies, 
methods and materials along the entire added-value 
chain in the construction sector. It is a corporate aim 
which has already been demonstrated by a participation 
in	the	American	company	Contour	Crafting	Corp.	(N.B.:	
Report	from	page	108).	In	future	we	will	also	focus	with	
venturing on the retail sector as a business area, in order 
to	open	up	for	Umdasch	Shopfitting	the	possibility	of	
thinking about disruptive trends and developments be-
yond our core business. Doka Ventures has thus  
become Umdasch Group Ventures – a group-wide  
think-tank	in	the	fields	of	construction	and	retail.
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Success factor: customer proximity
Both our operative companies Doka and Umdasch 
Shopfitting	achieved	a	double-digit	growth	rate	during	
2018. Organically within the market. Of course, we had 
a strong tail wind in the form of lively demand espe-
cially for Doka, one of the players in the construction 
industry. The business motor is humming busily and the 
economy is booming. And yet this advantage is bal-
anced	out	by	the	challenges:	increasing	price	pressure,	
for example, strong – especially local – competition and 
bottle-necks in capacity. And so I am not exaggerating 
when I say that we can attribute the lion’s share of our 
growth to our own endeavours.

One of the important reasons for this is the branching 
out of our organisation – if you see it symbolically, at 
the very top of our tree with all its branches pointing 
in all directions. And thus we have arrived at precisely 
the place where business happens – out on site, on 
the building sites. Our own companies operate in the 
same way as the local entrepreneurs. For the Umdasch 
Group an important characteristic of entrepreneurship 

has	proved	its	worth:	the	delegation	of	as	much	re-
sponsibility as possible to the places where the action 
is. Maximum customer proximity means on the one 
hand the availability of products and resources. And on 
the other it also involves an understanding of and focus 
on the problems and challenges of our customers, in 
order	to	be	able	to	offer	individual	and	precisely	tailored	
solutions.

Success factor: growth
In	the	Annual	Report	for	2012	I	wrote	at	this	point:	“In	
both business areas we are competing by combin-
ing renewal with growth.” If I were to summarise our 
strategy from the point of view of the Group in a single 
sentence, it would still say the same thing. And  
if I were to summarise the history of our company in  
similar fashion, I would arrive at the same result. The 
fact that we do not stand still, and that we do not sit 
back on what we have achieved, is part of our DNA.

Our growth strategy is therefore closely interwoven 
with our innovation strategy. Investment in innovation 

secures the long-term continued existence of our com-
pany. And so, in 2017, we increased our investments 
to € 73 million, almost double that of the previous year. 
Part	of	it	was	devoted	to	acquisitions	in	the	field	of	our	
venturing activities. In addition, during the past year we 
pursued the expansion and renovation of many of our 
locations,	for	example	in	New	Jersey	(USA),	where	we	
have invested over € 12 million, as well as increasingly 
in Central, Eastern and Western Europe.

The business model of Doka is characterised by a  
50% share in formwork which is not sold but rented 
out. That is a special feature of our business which 
traditionally involves a very high working capital.

However, this expansion of our rental park means  
long-term growth, because this material can be  
used	flexibly	and	at	short	notice	by	our	customers.	 
It requires investments in our current assets which 
explain	the	minimal	change	in	our	gross	cash	flow	 
flow.	However,	the	success	of	this	model	proves	that	 
we are right. With total revenues of € 1,440 million,  
growth during the past year amounted to € 159 million. 
Also pleasing is the development of the ratio working 
capital	to	revenue:	compared	with	the	reporting	year	

2016	this	is	considerably	reduced	(N.B.:	from	64	%	in	
2016	to	59	%	in	2017).

What pleases us most of all, however, is that in our 
jubilee year we have been able to increase the concern 
result by 27 % to € 117 million before taxes, and also 
that we have started the year 2018 with very pleasing 
prospects. Although seen over a period of 150 years 
this observation may seem to be isolated, it nonethe-
less stands symbolically for something which has al-
ways	been	a	distinctive	feature	of	the	Umdasch	Group:	
continuity and far-sightedness, which are also charac-
teristic of entrepreneurship. Lasting. And worldwide.

Andreas J. Ludwig
Chief	Executive	Officer	
Umdasch Group AG

2013 2014 2015 2016 2017 
Consolidated revenues in EUR million  1,092  1,096  1,218  1,281  1,440 
                   Foreign share 88 % 89 % 90 % 88 % 88 %
Total number of employees (annual average) 7,411 7,297 7,329 7,641 7,856 
                    In Austria 2,772 2,652 2,613 2,649 2,711 
                    In other countries 4,639 4,645 4,716 4,992 5,145 
Investments in EUR million  47  25  43  39  73 
Gross cash flow in EUR million  104  160  64  101  86 
Operating profit in EUR million  46  79  73  92  117 

The key data of the Umdasch 
Group at a glance

umdasch group

Foreword
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 Umdasch Group AG
Andreas J. Ludwig (Chief Executive Officer ) 

Friedrich Rödler

Doka

Harald Ziebula, CEO

Gerd Pechura, CFO

Ludwig Pekarek, COO/CTO

Umdasch Group 
Ventures

Jürgen Obiegli, CEO

Gerd Pechura, CFO

Werner H. Bittner, Member of Executive Board

Umdasch Shopfitting

Silvio Kirchmair, CEO 

Markus Thallinger, CFO

EUROPA OVERSEAS PRODUCTION FORM-ON 
(AT)

B|A|S
(NL)

Central Europe 
(AT)

Eastern Europe 
(AT)

Western Europe 
(AT)

Middle East & Africa 
(UAE)

Americas
(USA)

East	Asia	&	Pacific	
(SGP)

Austria

Slovakia

FOOD 
RETAIL

LIFESTYLE 
RETAIL

PREMIUM 
RETAIL

DIGITAL 
RETAIL

Leibnitz 
(AT)

Amstetten 
(AT)

Neidenstein 
(D)

Oberentfelden 
(CH)

Litomyšl 
(CZ)		

Moscow 
(RU)

Oxford 
(UK)

Drogheda 
(IR)

Dubai 
(UAE)

Zagreb 
(HRV)

Linz 
(AT)
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Supervisory Board
Andreas	J.	Ludwig	(Chairman)
Jörg	Jakobljevich	(Deputy	Chairman)
Reinhold Süßenbacher
Wolfgang Litzlbauer
Franz	Krois	(Chairman,	Staff	Association)
Gerhard	Stelzl	(Chairman,	Works	Committee)

Supervisory Board
Jörg	Jakobljevich	(Chairman)
Felix	Thun-Hohenstein	(Deputy	Chairman)
Wolfgang Litzlbauer

Supervisory Board
Jürgen	Obiegli	(Chairman)
Reinhold	Süßenbacher	(Deputy	Chairman)
Jörg Jakobljevich
Wolfgang Litzlbauer
Andreas	Schauer	(Chairman,	Staff	Association)
Josef	Steinböck	(Chairman,	Works	Committee)

Supervisory Board
Hilde Umdasch (Chairwoman)

Alfred Umdasch (Deputy Chairman)

Jörg Jakobljevich

Reinhold Süßenbacher
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It is not by chance that the word “response” is tucked away inside 
the word “responsibility”. The word describes the ability to respond, 
to provide answers – for example to social developments, social 
inequality or urgent ecological questions. Translated into the field of 
entrepreneurship, this means finding answers, finding solutions. And, 
as a consequence, becoming active. Doing something.

On the give 
and take of 
responsibility

Without this active approach, it would not be possible to run a company successfully for 
150	years.	Nor	to	do	good	in	a	figurative	sense.	And	so,	for	the	Umdasch	Group,	accept-
ing responsibility does not mean donating money and improving one’s image in return. 
For us it means devoting ourselves to the answering of urgent economic, ecological and 
social questions, with the aim at the same time of strengthening the company by doing 
so. That is because only a healthy company can allow itself the liberty of investing in the 
long	term	in	burning	topics	such	as	education.	And	so	we	admit	quite	frankly:	yes,	we	
see Corporate Social Responsibility as an investment in our society – but also in our own 
future.

However, we are also of the opinion that modern entrepreneurship in particular is charac-
terised by the way that it passes on responsibility. We support education for children and 
young people who have a disadvantaged starting position in life. But we are not educa-
tion experts. We therefore trust those whose ideas and initiatives contribute to greater 
equality of opportunity. We pass on the responsibility to those who have the expertise. 
And we also pursue this modern approach to leadership within our organisation. And we 
sometimes entrust innovation to people outside our company. For example young start-
up companies, which bring fresh stimuli into our company.

You	will	find	further	initiatives	and	background	information	on	the	
Umdasch Foundation under www.umdaschfoundation.com – 
or register under sustainability@umdasch.com and you will 
receive our magazine “Chances”, which is published twice a year, 
free of charge.

© wundervisuals/istockphoto

Winner of the  
Trigos Lower Austria  
and nominated for the 
Trigos Austria

The Umdasch Group has 
received awards for responsible 
business operations:



020 021

u
m

d
a

sc
h

 g
ro

u
p

With new  
ideas into the 
jubilee year

Josef Umdasch Research Prize 
International

A long corporate history like that of the Umdasch Group 
would not be possible without permanent innovations. 
These are developed on the one hand within the subsid-
iary companies themselves, but are also brought in from 
the outside, for example with the new Josef Umdasch 
Research Prize.

The Prize was announced for all three subsidiary com-
panies on the occasion of the jubilee and in cooperation 
with the World Summit Awards. Every year the world’s 
best start-up companies are selected. In 2017 the start-
ups had the opportunity to submit their high-tech ideas 
for the Josef Umdasch Research Prize. The search was 
for innovative solutions to concrete tasks for Doka,  
Umdasch	Group	Ventures	and	Umdasch	Shopfitting.

Project goals

•	 Innovations and new  
impulses for the companies  
of the Umdasch Group

•	Sustainable partnerships with  
start-ups from the high-tech sector

•	Further development of the  
Josef Umdasch Research Prize, 
which	was	awarded	for	the	first	 
time in 1991

umdasch group

 Corporate Social 
 Responsibility

“We	awarded	the	Prize	for	the	first	time	in	1991.	The	
original focus lay on the promotion of wood research 
and forestry. However, over the years technological 
growth has been so rapid that we decided amongst 
many other things also to change the focus of the 
Josef Umdasch Research Prize.” 
Andreas J. Ludwig about the Research Prize
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The awards ceremony in the Weltmuseum Wien

All photos on pp. 22-23 © Philipp Benedikt
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Doka | Main focus: Learning & Education
Winner: Polycular	(Austria)	uses	a	gamification	approach	to	describe	a	learning	journey	which	will	help	us	
to convey and absorb knowledge better in future.

Umdasch Shopfitting | Main focus: Business & Commerce
Winner: Jingle	(Austria)	is	developing	a	personal	digital	shopping	assistant	based	on	a	chatbot.

Umdasch Group Ventures | Smart Settlement & Urbanization
Winner: Kewazo	(Germany)	revolutionises	scaffolding	construc-
tion by employing robots.

You	will	find	more	information	and	videos	on	https://150years.umdasch.com/postingeandthewinnersare/

Josef Umdasch
Research Prize 2018

Of the 135 projects submitted, 11 were nominated and presented 
personally in March 2018 within the framework of the WSA Global 
Congress in Vienna. The winners in each category were then selected. 
The awards ceremony was held in the Weltmuseum in Vienna, which 
had opened the previous year. The winners can now look forward to 
concrete orders to implement their ideas in the companies of the 
Umdasch Group.

Special Prize of the Umdasch Foundation | Smart 
Settlement & Urbanization
Winner: Eco	Cell	Industries	(Nepal)	is	pursuing	the	
idea of earthquake-resistant building by means of 
interlocking, mechanically pressed bricks.

umdasch group

 Corporate Social 
 Responsibility
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Project goals

•	To support and help young people  
from	difficult	circumstances	in	finding	 
their place in society

•	 To	offer	orientation	for	training	 
and a professional future

•	To encourage employability  
on the labour market
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Guidance towards a 
successful future

Mentoring Project SOS Children’s Villages, Lebanon

When SOS children grow up they leave their SOS families and move into the young people’s 
shared living accommodation in the SOS Children’s Village. In order to support them on their 
path from there to independence, since 2017 a special mentoring project has been estab-
lished with Doka Lebanon. The young people are allotted to a Doka employee. They meet 
up regularly and undertake activities together. The Doka employees give the young people 
a glimpse of the world of work and accompany them as mentors during their training and as 
they start their careers. Financial support is provided by the Umdasch Foundation. You will 
find	more	information	and	videos	on	https://150years.umdasch.com/postingehandinhand/

umdasch group

 Corporate Social 
 Responsibility
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Education
as the key
to a better
future

Fahari Foundation Centre,  
Mtwapa, Kenya

According to UNICEF data, some two million children 
in Kenya are orphans. There are countless reasons 
for this; often diseases like Aids result in children 
losing their parents. The Fahari Foundation Centre 
in Mtwapa is one of the institutions which give these 
children a new home. In order to provide them with a 
better future, the private organisation also supports the 
education of its young residents. Through contributions 
from private individuals, who sponsor the children, and 
through major supporters like the Umdasch Founda-
tion,	not	only	school	fees	and	books	are	financed	for	
the children, but teachers are also engaged who give 
them extra lessons on the spot. This lays the founda-
tion for a better future.

Project goals

•	Providing a safe environment for children in 
need of protection and orphans in Kenya

•	Enabling a better future through education

•	Establishment of a sustainable network  
on the spot Instruments for  

independence 

Training project in Svaram, Auroville, India

The	Svaram	Project	in	Auroville	(South	India)	offers	the	 
inhabitants of the region a route out of poverty. Training  
in	the	fields	of	instrument	construction,	carpentry	and	 
metalworking provides participants with the necessary  
tools	to	find	a	job.	In	the	project’s	own	music	workshop	 
a variety of instruments are produced.

Project goals

•	Education as a route out of poverty

•	Creating perspectives through solid training

•	 Increasing the quality of local training

Classroom 4.0

FeeBu, Austria

In order to make English attractive to young people,  
the Umdasch Foundation together with Umdasch 
Shopfitting	supports	the	English	app	FeeBu.	Students	
at selected technical colleges in Austria can use the 
app free of charge in lessons and outside college in 
order to improve their vocabulary with their mobile 
phones. This makes an important contribution to career 
promotion, because a good knowledge of English has 
become an important criterion for employment on the 
labour market.

Project goals

•	Promoting learning in  
a playful manner

•	Creating a basis for a  
professional career on the  
international market

•	Encouraging foreign languages 
in	the	field	of	technology

umdasch group

 Corporate Social 
 Responsibility
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Built on 
lastingness

Building means making. Creating. Buildings are constructed 
stone by stone, metre by metre. On a firm foundation. 
Made of lasting materials. With reliable partners. For the 
skyline of tomorrow. Like Doka itself: a company that is 
developing step by step. Built on a solid basis, it shapes the 
corporate landscape with stable structures and long-term 
relationships. With handshake quality. For the past 60 years.

doka
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It means a great deal to work for a firm whose roots stretch back 
over 150 years. Why? The motif of the tree, which we have chosen 
for our jubilee year, demonstrates clearly why our customers, 
suppliers and partners value us so highly.

The trunk represents our  
core business, the branches  
all our business branches

from	l.	to	r.:	Ludwig	Pekarek	(COO/CTO),	Harald	Ziebula	(CEO),	Gerd	Pechura	(CFO)

The deep roots stand for tradition, for reliability, for 
handshake	quality,	ethical	principles	and	firm	ground-
ing:	durability.	A	strong	trunk	symbolises	our	core	
business. Sixty years ago, our predecessors were bold 
enough to make the move from their origins in joinery 
to enter the formwork business. Today we successfully 
sell system formwork throughout the entire world.

And then there are the many branches – business 
branches	–	rising	up	into	the	future:	new	products,	
new	Doka	countries,	new	business	fields,	new	target	
groups. Some of the branches are already well devel-
oped, whilst others are quite new. And for the Bauma 
2019 there will be other fast-growing branches.

Our employees are proud of our roots – they inspire 
confidence.	We	are	grateful	for	the	firm	trunk	–	our	 
core competences, which have 
grown up over many years. And 
we are pleased to have the many 
branches which represent our  
potential for the future.

And last but not least, the tree rep-
resents	what	we	particularly	value:	
Our owners think in the long term, 
not on a monthly basis or from 
“quarter to quarter” but in genera-
tions.

The enthusiasm of over 6,000  
Doka employees for our customers’ 
projects was the driving force  
for a record year with regard to 
revenues. They rose by almost  
17 % in Europe and by about 7 % 
overseas – and by no less than  
9 % after adjusting for exchange- 
rate	effects.	The	production	 
facilities in Amstetten and Slovakia  
succeeded in increasing their  
output by almost 18 %.

Europe was one of the principal 
motors behind this growth. It is the result, of course,  
of a favourable economic situation. A clear strategic 
focus and well-attuned customer processes, however, 
have resulted in growth rates which lie considerably 
above those which can be attributed to the general 
economic climate. Thus all three regions – Central  
Europe, Western Europe and Eastern Europe –  
exceeded their budgets.

Development on the overseas markets has been 
significantly	more	fragmented.	The	lion’s	share	of	the	
revenues and especially of the result by far was pro-
duced by North America, followed by the countries of 
the Middle East including Turkey. In view of the political 
and economic circumstances these organisations are 
very successful and make a remarkable contribution to 
Doka’s success.
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In Asia – our most populous region – we are still in a 
phase of intensive strategic alignment. We shall con-
tinue our business relationship with a partner in Japan 
and	have	intensified	a	joint	venture	with	a	long-standing	
partner in China. 

In Latin America we are concentrating on the design of 
a successful future with a view to employee leadership, 
exploitation of market opportunities and the optimisa-
tion of internal processes

Our	internal	efforts	to	optimise	our	customer	supplies,	
logistics	and	cost	structures	have	paid	off:	our	working	
capital	has	fallen	below	the	70	%	mark	for	the	first	time!	
That is a record; realistically, it will be virtually impos- 
sible to improve on it in view of our rental business and 
the rising demand worldwide together with high-speed 
delivery. Our EBIT was increased by 28 %.

Despite the pleasing overall result, however, we must 
take	a	closer	look:	at	the	same	time,	growth	faces	us	
with new challenges, because it means that we must 
invest	first	and	foremost	in	people,	and	that	is	con- 
siderably more demanding than investing in prop- 
erty. Nonetheless, we are looking forward to the new 

demands for modern workplaces, work-life balance, 
leadership and corporate culture. They will make our 
work more “liveable” and even more interesting.

The solid construction economy has given us the nec-
essary	tail	wind.	Our	results	are	definitely	presentable	
and yet are based on the systematic implementation 
of	our	corporate	strategy:	Doka	does	not	only	serve	
large-scale projects or challengingly complex construc-
tion projects. For years we have invested in residential 
building, the construction of residential-type business 
premises, and we are expanding in civil engineering 
and are also broadly positioned with a new range of 
services with regard to components.

Form-on is our retail sales brand and has now become 
an important sales unit which grew by 26 % during 
2017. On the one hand the business area consists 
of the retail sale of our components – beams, props 
and sheets – to resellers, and on the other it is also an 
international marketplace selling used formwork to con-
struction	firms.

BAS, our Dutch company, is a competence centre  
for concrete technology. A team of 40 employees  
specialises in supplying advice, concrete monitoring 
and sensor technology and has at its disposal an  
inexhaustible database which makes an important  
contribution	to	the	productivity,	profitability	and	 
sustainability of concrete structures. The digital service 
centre controls and supports the Concremote building 
sites throughout the world. For some years now Doka 
has	been	offering	this	digital	system	which	measures	
the increasing degree of curing of the concrete and 
makes completely new methods possible by collecting 
and analysing data.

Much of what Doka started during the business year 
2017 will determine the future in the formwork sector. 
Building is more attractive than ever. The increasing 
shortage	of	staff,	materials	and	time	results	in	the	fact	
that many consultancy concerns are investigating the 
potential of building sites which could still improve their 
productivity by up to 60 %. Doka will aim its products 
and services at precisely this. This also applies to the 
eCommerce platform which was started in 2017 and 
which now allows for the online implementation of the 
rental and used formwork business, thereby represent-
ing a further measure in the direction of more produc-
tivity in the construction sector.

For	us,	digitalisation	is	not	a	slogan.	Our	planning	fulfils	
BIM requirements worldwide. We are reducing the 
manual	effort	in	all	aspects	of	our	formwork	business;	
we are making it more transparent and also simpler. We 
are increasing the informative value for the individual 
customer groups with regard to quality, costs, meth-
ods, durability and use. Not only our customers who 
plank	the	construction	will	profit	–	so	will	the	clients,	
architects and planners. In this way, in addition to the 
actual supply of formwork and the familiar range of 
services we shall also become a competent partner in 
the building planning phase.

Our project “Worldclass Logistics Network” will ensure 
even greater logistical proximity to our customer’s con-
struction sites. We are also investing in six additional 
distribution centres. Thanks to completely new IT tools 
we shall achieve maximal availability of new, used and 
rented formwork as well as even faster deliveries with a 
transport logistics which is optimised at the same time.

Doka remains true to its roots. But we are also expand-
ing our horizons considerably. Our leitmotif remains the 
same:	to	be	our	customers’	first	choice!

Share of revenues 
by region 2017

Central Europe

27 %
Middle East/

Africa 

21 %

Western 
Europe

16 %

Eastern Europe

10 %

North 
America

17 %

East Asia & Pacific 

5 %

Latin 
America

4 %

Ludwig Pekarek 
COO/CTO

Gerd Pechura 
CFO

Harald Ziebula
CEO



034 035

doka

 Central Europe

d
o

ka

Well on  
the skew

With four degrees of inclination in the floors on all levels, the KTM Museum is literally  
on the skew. In order to achieve these slanting surfaces and the necessary high speed 
for the production of a total floor area of 14,400 m2, HABAU who were responsible  
for the construction made use of the robust Dokamatic table.

In order to achieve the economic material requirements of a quarter ellipse  
(corresponding to approx. 50 linear metres), the wall formwork was constructed  
in such a way that it could be inverted for the opposite parts of the ellipse.

The walls and floors in fair-faced concrete lend the KTM Museum its unique character.  
In order to give the concrete the desired structure, Doka made use of a classic:  
the formwork sheet 3-SO, with which both the Framax framed formwork and the  
table forms were fitted.

Location: Mattighofen, Austria
Construction period: 2015–2018
Area of fair-faced concrete:  
approx. 13,600 m2

KTM-Museum

Inner-city 
projects 
obey their 
own laws

The Perron construction project is immediately 
next door to Salzburg Central Station. It is a 
15-storey tower with an adjacent five-storey 
horizontal building with a length of 120 m .

To ensure safe and rapid construction on a site 
with restricted space directly beside the railway 
lines, Doka supplied a protection screen, which 
is also being used as an attractive advertising 
surface.

Location: Salzburg, Austria
Construction period: 2016–2018
Storeys: 15

Perron

Challenge: 

•	Restricted space
•	High safety requirements

One	of	the	first	high-rise	buildings	in	which	Doka
was involved was constructed in Linz in 1969–1970 
after plans by the architect Artur Perotti. It was 
regarded as a modern and innovative building with 
260 residential units and 770 m2 of shops. Because 
of the green façade cladding, which prevailed until 
the renovation in the early 2000s, the building was 
known locally as the “spinach bunker”.
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Challenge: 

•	Manufacture of curved walls and  
inclined	floors

•	 Fair-faced	concrete	finish
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Location: Frankfurt am Main,  
Germany
Construction period: 
2017–2019
Height: 189.9 m
Storeys: 45

Omniturm
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Tight construction 
schedules demand 
special formwork  
solutions

A new, exclusive residential district and living space 
with an adjacent park is being created at the foot of 
St. Martin’s Palace.

Through the use of the Concremote concrete- 
monitoring system and Dokadek 30 panel floor form-
work it was possible to reduce the working quantities 
considerably and achieve a weekly cycle time.

Location: Graz, Austria
Construction period: 
2015–2018

Greencity

Challenge: 

•	Construction of the 6- to 11-storey 
residential buildings with generous 
all-round terraces

•	Tight construction schedule

Wonderfully 
shifty

At a height of approx. 190 m, the Omniturm will be not only the sixth- 
highest building in Frankfurt; it will also be the first high-rise in Germany 
with true mixed use. The Omniturm combines office, residential and  
public spaces within a single building.

For the spiral-shaped axis shift of the Omniturm, Doka developed a  
protection screen which can be inclined forwards, backwards and side-
ways up to 21 degrees.

Challenge:

•	Safety requirements on  
the building site

•	Protection screen which can not  
only climb hydraulically in a vertical 
direction, but which can be inclined 
on the shifted levels either forwards 
or backwards or even sideways at 
the same time without rebuilding 
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View of the 
skyline of 
Frankfurt

The world’s biggest trade fair, congress and 
event operator with its own site is to have a  
new hall: Hall 12.

Because of the open construction method the 
north side of the trade-fair hall will be supported 
from above with suspended ceilings, girders and 
steel tie rods. Technically it is a highly demanding 
task with regard to both planning and statics.

Location: Frankfurt am Main, 
Germany
Construction period: 2016–2018
Gross floor area: 34,000 m2

Concrete required: 60,000 m3

Steel required: 13,000 t

Messehalle 12

Challenge:

•	Vast material requirements

•	High demands on formwork  
planning and logistics

•	Suspended ceilings on the  
north axis of the hall

For centuries there was only one way 
to cross the Mur between Graz and 
Bruck – via a wooden bridge which 
became	a	victim	to	flooding	several	
times over the years (1537, 1569 and 
1572).	The	present	bridge	was	not	
built until 1980–1981 – of course with 
the help of Doka formwork elements.
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Bridge construction with 
mobile ParaTop system

The two parallel motorway bridges on the BAB 656 between Mannheim and Heidelberg 
have seen better days. They were built in 1934 and now the concrete is crumbling away 
so that the steel reinforcement is exposed to the weather.

Building bridges in very restricted spaces and with the strictest safety standards  
requires creative formwork planning. The engineers at Doka have therefore worked  
with meticulous care to develop a completely new solution: a mobile ParaTop system.

Location: Mannheim-Friedrichsfeld, Germany
Construction period: 2016–2018

Motorway bridges

doka

 Central Europe
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Location: Zürich, Switzerland
Construction period: 2015–2019
Floor area: 37,000 m2

The Circle
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Tunnel expansion 
with traffic

Winter, 1,000 m altitude, 3 % uphill gradient, some-
times round, sometimes angular: the expansion of the 
Stalvedro Tunnel in the Swiss Alps was a tricky project. 
The (almost) complete range of Doka tunnel formwork 
systems ensured that construction progress was 
rapid, cost-efficient and safe.

The motorway tunnel in the Canton of Ticino is 320 m 
long and was to be widened within a few months from 
two to three lanes. In order to satisfy the require-
ments, a variety of tunnel formwork systems were 
used. Thus 240 m of the tunnel were constructed using 
mining techniques and 80 m using open construction.

The world's broadest DokaCC formwork traveller was 
used for the round south portal.

The biggest  
building construction 
project in Switzerland

“The Circle”, which is being constructed at Zurich 
Airport within walking distance of the terminals, 
will be a new centre for Zurich with eye-catching 
architecture. The biggest building construction 
project in Switzerland will be linked to the airport 
not only above ground but also underground.

Doka supplied over 1,000 m² Framax Xlife framed 
formwork for the middle construction lot alone 
and developed the formwork concept for several 
complex construction phases.

Location: Airolo, Switzerland
Construction period: 7 months
Length: 320 m (240 m mining  
techniques,	80	m	open	construction)

Galleria 
Stalvedro

Challenge:

•	 A	construction	site	with	traffic,	so	that	
construction material had to be available 
quickly

•	Restricted space meant that lean 
construction processes were required

•	 Portals	with	different	forms:	Round	in	the	
south, angular in the north

Challenge:

•	Restricted space due to proximity to airport

•	 Retrospective	fitting	of	single-sided	outer	
walls up to 8.64 m high underneath the 
existing ceilings

doka

 Central Europe
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In good 
shape

The project is an office and shop building and lies in the business 
district of Tel Aviv. It convinces with unusual architecture and 
floors with a total area of up to 3,000 m2.

Doka supplied a solution for the various forms which allowed for 
the same material set for each core. A special trapezoidal shaft 
platform is used, with which angled stainless steel components 
can serve as shaft supports.

Location: Tel Aviv, Israel
Construction period: 
2016–2018
Height: 110 m
Storeys: 29 

Tozeret 
Ha’aretz

Challenge:

•	3 cores with changing shapes

•	Tension plates which become wider  
from	floor	to	floor

The 123 m building in Tel Aviv set  
a new standard for residential 
buildings with special amenities 
including	a	fitness	centre	and	
swimming pools which were sub-
sequently included in all new luxury 
complexes. The project has been 
described as a turning point in the 
lifestyle culture of Tel Aviv.
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A living complex 
in London

Wood Wharf, the new building complex at Canary Wharf, was designed to create 
more than 3,300 residential units. The volume of the work includes the construction 
of the shared cellars and the medium to tall buildings with a total floor area of  
over 65,000 m2.

Building A2 has 14 storeys and Building A3 a further 44 concrete floors.  
For Buildings A2 and A3 together 5,600 tonnes of reinforcement, 31,000 m3 
concrete and 65,200 m2 floor formwork were required.

Location: London, United Kingdom
Construction period: 2016–2018
Height: 158 m 

Wood Wharf Challenge:

•	Restricted space on the construction site

•	Complex building core

Premiere for earth-
quake-resistant 
formwork design

One of the biggest projects in Greece in recent years 
was the construction of the Ptolemais Block V Lignite 
Power Station. It required not only the expertise of 
Doka in the field of cooling tower formwork, but also 
presented a very special challenge: for the first time 
Doka worked with an earthquake-resistant design for 
the formwork of the first rings of the cooling tower.

The high-performance Doka SK175 cooling tower form-
work is regarded as the ideal solution for large-scale 
projects of this nature.

Challenge:

•	Special requirements of the concrete

•	Optimal	timing	of	the	different	work	stages

•	Special	formwork	solutions	for	the	first	rings	
of the cooling tower in order to take the risk of 
earthquakes in the region into account

Location: Ptolemaida, Greece
Construction period: 2016–2017
Height of the cooling tower: 170 m
Diameter: 110 m 

Ptolemais  
Lignite Power 
Station 

The new headquarters of the Greater London  
Authority	(GLA)	lies	on	the	South	Bank	of	the	
Thames near Tower Bridge. When construction 
started in 2000 it was one of the largest multi- 
purpose building projects ever implemented in  
London. It took 22 Doka MF240 climbing form- 
work units to erect the building core.
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Ultra-modern architecture with 
Doka Pre-assembly Service

The Deichman Library, one of the most modern libraries in Europe, is being  
built as part of the modernisation of the Bjørvika district, a former port area  
in the heart of the Oslofjord.

For the extraordinary wrinkle-effect ceiling of the library, the Doka Pre-assembly 
Service manufactured 526 formwork boxes with a total surface area of 2,600 m².   
The formwork for the wrinkle-effect ceiling is currently the largest order to  
date received by the Doka Pre-assembly Service worldwide.

Challenge:

•	Production of the individual formwork boxes

•	Centimetre-perfect assembly of the formwork boxes on site

Location: Oslo, Norway
Construction period: 
2014–2019
Total area: 23,500 m2

Floor area: 2,600 m2

Deichman
Library

Rentable steel formwork 
for optimised costs

The Tunnel du Fréjus linking the two countries is being built on the borders of 
France and Italy. Currently the inner skin of the starting cave for the tunnel- 
boring machine is being constructed. The tunnel is 15.5 m wide and 15.3 m high 
and will be planked within three months in six concreting sections.

In addition to the SL-1 steel panel system a new, rentable, cost-optimised  
hydraulic system is being used: the V70 system. Moreover, the new flexible  
steel form-facing is also being used for the first time.

Challenge:

•	Rigorous safety requirements 

•	Assembly of the carriage and the 
rentable steel formworkLocation: Madane, France

Construction period: 2009–2019
Length: 12,875 m

Tunnel du Fréjus

Echinghen Viaduct is a French viaduct near 
Boulogne-sur-Mer in the Département of 
Pas-de-Calais. It is the longest bridge in 
the département and occupies 25th place 
amongst the longest bridges of France. 
Together with the viaducts of Quéhen and 
Herquelingue it forms the “Viaducs du 
Boulonnais”. The viaduct was constructed 
between 1996 and 1997 along with the A16 
motorway.E
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The largest 
church in  
the Balkans

An Orthodox cathedral of impressive dimensions is currently being built in
Bucharest, the capital of Romania. With a length of 124 metres, a width of
70 metres and a height of 120 metres the church will have space for up to
5,000 worshippers and will thus be one of the largest Christian Orthodox
churches in the world.

The formwork for the complex geometric components, including arches, domes, 
halfdomes, volutes, rings and cylinder walls was designed in Amstetten by the
Engineering Office Eastern Europe together with Doka engineers from
Bulgaria and Ukraine as well as the Structural Engineering Department.

Location: Bucharest, 
Romania
Construction period: 
2010–2019
Total Area: 5,760 m2 

The new
national  
cathedral

Challenge:

•	Complex geometric structures

•	Tight schedule

Based on 
38 piers

The rebuilding of the Puskás Ferenc Stadium, formerly known as the 
Népstadion, is one of the largest current projects for both the European 
and the Hungarian construction industry. The unusual feature of the project 
is that it is based on 38 piers with variable geometry. They are 45 m tall and 
also provide at the same time a supporting frame for the unique steel roof.

Doka supplied the climbing formwork MF240 for the piers in combination 
with the Large-area formwork Top 50.

Challenge:

•	Variable geometry of the piers

Location: Budapest, Hungary
Construction period: 2017–2019
Capacity: 67,000 seats
Total area: 60,703 m2

New Puskás 
Ferenc Stadium
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Greater efficiency through 
timely cooperation

With an overall length of 1.5 kilometres, the twin bridge consists  
of a continuous structure with span lengths of between 30.5 and  
110 metres. Doka is participating as a full-service provider by supplying 
the formwork for the foundations, the piers and the superstructure. 
The timely cooperation between the local civil engineers, Ceska Doka 
and the Global Expertise Center Infrastructure in Amstetten permitted 
simpler handling and made the modification of the formwork carriage 
more efficient.

Challenge:

•	Proximity of the structures

Location:	Žilina,	Slovakia
Construction period: 2014–2017
Length: 1.50 km
Span length: 110 m

Twin bridge  
D3 Strazov

doka
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3 times  
31 storeys

A 5.5-hectare site in a former industrial area of Bratislava is being
transformed into a 20,000 m2 park and residential area.

The project is being built in two phases: Phase 1 comprises three high-
rise residential towers and 4,200 m2 office space. Phase 2 will consist 
of a high-rise office tower and underground garage. The Sky Park is a 
unique mixed-used development, which was designed by the world-famous 
architects’ office Zaha Hadid Architects.

Location: Bratislava, Slovakia
Construction period:  
2016–2019	(Phase	1)
Total area: 20,000 m2

Sky Park

The enormous demand on the residential market in
Bratislava, as well as the renovation of prefabricated
blocks	of	flats	constructed	between	1960	and	1990,
represented tremendous challenges for the 
construction industry. 18 years ago Doka supplied 
formwork solutions for the construction of a 
residential	and	office	complex	in	the	capital	of	
Slovakia.
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Challenge:

•	High safety standards in formwork  
and concreting
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A landmark for the  
“City of 100 Towers”

With 30 storeys and a height of 104 metres the V Tower will be the
tallest residential building in the Czech Republic. The building comprises
two towers which are joined together for two-thirds of their height.

They contain a total of 120 units, from small studios to spacious flats
and four-storey penthouses, with private gardens and recreational
swimming pools on the roof of the complex.

Challenge:

•	Customised formwork solution as a result of  
the geometric form of the building

•	Multi-functional protective solution for  
safe working at great heights

Location: Prague, Czech Republic
Construction period: 2015–2018
Height: 104 m
Storeys: 30

V Tower

In order to create additional parking spaces in the
Michle district of Prague, in 1999 formwork 
solutions by Doka were used in the construction 
of the Budéjovická multi-storey car park with an 
underground garage.

Flexibility in all 
construction phases 

Nowa Stacja is the first shopping centre in Pruszków, a town with over
60,000 inhabitants that lies just 15 kilometres from Warsaw.

The shopping centre will have a overall area of 27,000 m2 and will provide 
more than 120 shops and two multi-storey car parks for 800 cars. The  
challenges here lay in the thickness of the floors and in the necessity of 
adapting the formwork for each phase.

Location: Pruszków, Poland 
Construction period: 2016–2018
Total Area: 27,000 m2

Nowa Stacja
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New York City’s 
most complex 
building project

Hudson Yards is a building complex consisting 
of 15 skyscrapers that are currently being 
constructed on the western edge of the 
Manhattan district of New York. The name is 
derived from the Hudson River which borders 
the island of Manhattan to the west.

The Hudson Yards city development project 
is historic for two reasons. Firstly it is the 
largest private property development pro-
ject in the country, and secondly it is the 
most complex building project in the history 
of the city.

When it is completed it will include not only 
residential units but also an art centre, a 
public school and 14 hectares of public  
open space.

Location: New York City, USA
Construction period: 2012–2025

Hudson Yards

Challenge:

•	 Increased safety measures to protect the  
construction workers who are exposed  
to extreme height conditions 

Residential tower  
construction with  
three-day cycle times

After its completion in 2019, One Bennett Park will be one of the 
most luxurious residential towers in the city and will occupy a 
place on the skyline of Chicago.

The building is named after the architect and city planner 
Edward H. Bennett, who helped to develop the plan of Chicago in 
1909. In future the tower will provide 279 residential units and 
900 parking spaces.

Location:  
Chicago, USA
Construction period: 
2017–2019
Height: 257 m
Storeys: 69

One 
Bennett 
Park

Challenge:

•	Maintenance of a tight three-day cycle time

•	Very restricted construction area for the storage of materials

•	High safety requirements
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Three high-rise 
towers at the 
same time

Oceanwide Plaza is a superlative residential  
and office complex that is currently being built 
in the city centre of Los Angeles, California.

The project extends over 1.9 hectares and  
includes a Park Hyatt Hotel with 183 rooms,  
504 luxury privately-owned flats and 165,750 m2 
of office space.

Challenge:

•	Simultaneous construction of three high-rise towers

•	Tight construction schedule

•	High safety requirements

Location: Los Angeles, USA
Construction period: 2016–2018
Height: 206 m
Storeys: 49

Oceanwide 
Plaza

The tallest 
residential 
tower in New 
England

At 226 metres and 61 storeys, One  
Dalton will be the tallest residential 
tower in New England and will consist  
of just over 66,000 m2 residential,  
hotel and retail areas.

The upper floors of the residential  
tower will contain 180 privately-owned 
luxury flats. Underneath there will  
be a Four Seasons luxury hotel with  
215 rooms.

Challenge:

•	Restricted space on the  
construction site

Location: Boston, USA
Construction period: 
2015–2018
Height: 226 m
Storeys: 61

One Dalton
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A residential jewel in the  
heart of downtown Miami

Downtown Miami has a sparkling future thanks to the Miami Worldcenter, 
currently the second-largest city development project in the United States.

The Miami Worldcenter extends over almost 30 hectares in the heart of  
the city centre of Miami. It will include a characteristic residential tower,  
the Paramount Tower.

Location: Miami, USA
Construction period: 
2015–2018
Height: 213
Storeys: 58

Paramount 
Tower

Challenge:

•	Lack of space on the construction site

•	Maintenance of a four-day cycle time

Safely adapted to  
a (triangular) form 

Ten York, the new luxury residential building in the middle 
of the Toronto skyline, is 224 m high and convinces not 
only with its good location but also because of its unusual 
triangular form.

By using the protection screen Xclimb 60 by Doka it was 
possible to carry out the construction work on the top 
floors of the high-rise project with a high degree of safety 
and also protection from the vagaries of the weather.

Challenge:

•	Limited space for the installation and  
storage of materials

•	Maintenance of a four-day cycle time

Location: Toronto, 
Canada
Construction period: 
2017–2018
Height: 224 m
Storeys: 65

Ten York
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Efficient formwork 
for special purposes

The Cajón Minera is one of the biggest copper mine projects 
in the world. It consists of four construction phases: an 
international port, a power station, a processing plant and 
the mine.

Doka  is supplying the formwork solutions for the 
construction of the pumping station with a total weight of 
over 5,000  tonnes. In future the pumping station will be used 
for the cooling system of the thermo-electric plant.

Location: Penonome, 
Panama
Construction period: 
2012–2018

Cajón Minera

Challenge:

•	 Efficient	technical	and	safe	
solution for the project’s special 
requirements

•	Tight construction schedule

The perfect 
concrete finish  
for bridge piers

The four-lane motorway with a total length 
of 74 km links the cities of Atizapán and 
Atlacomulco in Mexico. It is designed to reduce 
the travelling time between the states of 
Mexico and Guadalajara as well as shortening 
the motorway corridor Mexico-Nogales.

The roads are to be opened as soon as possible. 
Doka is involved in the construction of six piers 
for the bridges.

Location: Atlacomulco, Mexico
Start of construction: 2014
Length: 74 km

Atlacomulco- 
Atizapán Bridge

Challenge:

•	Construction	of	seven	bridges	with	different	pier	forms

•	Tight construction schedule
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The Itaipu hydraulic power station in southern Brazil 
is the second-largest in the world and generates 
14,000 megawatt of power with its 20 turbines. Itaipu 
Dam is almost 8 km lang and 200 m high and it dams 
the Paraná, the river with the world’s greatest water 
flow,	so	that	when	the	water	level	is	high	a	reservoir	
of over 1,300 km2 is created. The power station was 
built between 1974 and 1982. Doka supplied all the 
formwork for over 10 million m3 of concrete.
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Egypt’s latest wonder  
of the world

The Grand Egyptian Museum is being built just two kilometres
from the Pyramids of Giza. It will display more than 50,000
artefacts across an area of 50 hectares and will show the
complete grave goods of King Tutankhamun for the first time.

Doka was the ideal partner for the design and the formwork  
for the 3D folding roof covering a total area of 36,000 m2.

Location: Giza, Egypt
Construction period: 2012–2018
Total floor area: 36,000 m2

Grand Egyptian
Museum

Challenge:

•	  Complex design for the folding roof
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New standards  
in African  
high-rise living

Azuri Peninsula, one of the largest and most spectacular 
residential projects in Africa, is being constructed on a 
peninsula in the port district of Eko Atlantic City in the 
heart of the Nigerian capital Lagos.

Construction work for the three residential high-rise 
buildings (Orun Tower, Oban Tower and Zuna Tower) has 
been in progress since December 2016. In future, they will 
provide a wide range of luxurious modern apartments. 
The three towers will contain a total of 224 luxury 
apartments, twelve super-luxury complexes with two 
villas and ten townhouse apartments.

The use of cranes has been considerably reduced  
with the help of the use of the Doka automatic climbing 
formwork systems SKE50 plus, since payloads can also  
be transported on the platforms.

Challenge:

•	Extremely tight construction timetable

Location:  
Lagos, Nigeria
Construction period: 
2016–2020
Height: 140 m
Storeys: 32

Azuri 
Peninsula

The construction of the airport, which was named
after the former king and founder of Saudi Arabia
Abdulaziz	Ibn	Saud,	was	one	of	Doka’s	first	large-
scale international projects. Work commenced in 
1974 and was completed in 1980.

The world’s 
largest  
airport

A new airport is being constructed on  
the European side of the Bosphorus,  
35 kilometres north of Istanbul. After  
completion Istanbul New Airport is  
anticipated to overtake Atlanta as  
the world’s busiest airport.

At times up to 80 building cranes are in 
operation for this mega-project. A total of 
30,000 tower frames and 100,000 metres 
of H20 eco and H20 top timber formwork 
beams will be used.

Location: Istanbul, Turkey
Construction period: 
2015–2028 (four	phases) 
Passenger capacity: 
150	million	(after	completion),	
90 million from 2018

Istanbul 
New Airport
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The fast lane to  
infrastructure  
development

In future, the New Orbital Highway Contract 2 will 
provide a new road between the Dukhan Highway 
and the Al Khor Highway. The project was devel-
oped with the intention of bypassing the city of 
Doha, thereby reducing the traffic jams, which are 
to be expected in future years.

The project totals only about 47 km of road, but 
includes six viaducts and 17 bridges. Doka supplied 
the formwork for the bridge support structures.

Challenge:

•	Tight delivery and assembly schedule

•	High safety requirements

Location: Doha, Qatar
Construction period: 2014–2018
Length of construction segment: 47 km
Total length of road: 200 km

New Orbital 
Highway 
Contract 2

The World 
of Wonders 
Hotel

The 336-metre World of Wonders 
Hotel & Hotel Apartments are under 
construction in Business Bay, a rapidly 
development centre for residential 
and business premises in Dubai. Doka 
supplied the complete formwork solution 
for this project.

Challenge:

•	Safe working at great heights

•	Restricted space on the construction site

Location: Dubai, 
United Arab Emirates 
Construction period: 
2017–2019
Height: 336 m
Storeys: 79

WOW Hotel
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The world’s tallest 
bridge pylons 

The Shanghai-Nantong Yangtze River Bridge, the world’s 
largest cable-stayed bridge, is being constructed in the 
Chinese province of Jiangsu, north of Shanghai. It will 
not only have the world’s longest bridge span (1,092 m), 
but also the world’s tallest bridge pylons at 325 metres.
 
The pylons are being built in one of the largest and 
deepest (115 m)  water basin foundations in the world. 
A total of just over 147,000 m3 concrete will be required 
for a single pier.

For the piers the Doka automatic climbing formwork 
SKE100 plus will be used for the formwork in combina-
tion with Large-area formwork Top 50 with extremely 
long-life Xface sheets.

Challenge:

•	Wind speeds of up to 80 kph

•	Climbing in 55 concreting phases without 
major rebuilding of the working platforms 
and without changing the form-ply 

Location: Nantong, China
Construction period: 
2016–2019
Length: 11,076 m
Span length: 1,092 m
Height of pylons: 325 m

Shanghai-
Nantong 
Yangtze River 
Bridge 
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An architectural 
highlight

In the city centre of Melbourne the formwork solution by Doka and Lubeca  
is supporting the construction firm Probuild in the implementation of Aurora 
Melbourne Central, a luxurious residential building with an unusual design.  
The combination of the Lubeca platform system with the protection screen 
Xclimb 60 by Doka which has been specially adapted for Australia increases the 
efficiency and safety of the construction process.

In future it will not only be one of the tallest buildings in Melbourne, but it will 
also be an architectural highlight in the city with its unique curves and the 
fascinating curtain wall complete with vertical fins and integrated LED lighting.

Challenge:

•	High degree of adaptability in view 
of the unusual building form

Location: Melbourne, Australia 
Construction period: 
2016–2019 
Construction firm: Probuild
Height: 271 m
Storeys: 92

Aurora 
Melbourne 
Central
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The Singapura Forum Hotel near the tourist and 
shopping	belt	Orchard	Road	was	the	first	hotel	 
of the Far East Organization and was built with  
the help of Doka formwork solutions.
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Intersecting 
spheres of  
white concrete

The cemetery lies 40 minutes from Taipei on a magnificent vantage 
point with views of the sea. In addition to a large number of urn 
graves and a new funeral hall, a hotel, an auditorium and two 
museums are to be built.

The most notable architectural element is the Oceanic Pavilion, 
which combines pools of water with monumental, half cutaway 
spherical surfaces.

Challenge:

•	Unusual form of the spherical sections

•	High requirements for fair-faced concrete 

Location: Taipei, Taiwan 
Construction period: 2014–2021 
Formwork area for spheres: 32,000 m2

ChinPaoSan 
Necropolis

Skyscraper  
with curves

The 50-storey SM Megamall Tower lies in the heart of a large business district 
in Metro Manila and boasts an elegant “S-shaped” design with three levels in the 
underground garage and an above-ground car park.

The building has a total area of 124,200 m2 and also provides direct access to the 
SM Megamall, one of the largest shopping centres in Southeast Asia.

Challenge:

•	S-shaped building design

•	Safe working at a height of 250 m
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The Bank Negara Malaysia, the central 
bank of Malaysia with its headquarters in 
Kuala Lumpur, is a statutory institution and 
started operations in 1959. In the 1980s 
programme the fundamental path of Malay-
sia towards a market economy was further 
secured and extended within the frame-
work of a major privatisation. The banking 
building of Negara Malaysia was extended 
in 1984.

Location: Manila, Philippines
Construction period: 2016–2020
Height: 250 m
Storeys: 50
Total area: 124,200 m2

SM 
Megamall 
Tower 
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Artfully formed by water that flowed through the rock 
and shaped it over millions of years – that is the canyon as 
it stands in the landscape today. Constant, long-lasting 
and unmoved. Like the powers of nature that once formed 
the rock, Umdasch Shopfitting shapes the worlds of its 
customers. With passion and creativity. With the most 
exacting demands of form and function. And with the 
ambition of the entrepreneur who is only satisfied with  
the very best.

umdasch 
shopfitting
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Putting up fences 
was never 
the answer

In recent times it has become modern to 
demand protection for one’s own market. 
That is what economic researchers call 
protectionism.

umdasch shopfitting

Foreword

between two and seven percent fewer customers 
visited shops worldwide. Seen globally, online retailing 
once again achieved a double-digit increase. And yet 
again,	shopfitting	investments	in	the	strict	sense	sank	
by a few percent right across all the sectors.

Whilst the global picture might inspire a mood of 
gloom, there were also a number of important positive 
exceptions. Food retail in Europe, for example,  
experienced an excellent year, and similarly the auto-
mobile industry invested massive sums in new product 
presentations. System gastronomy continued to gain 
in importance and many banks worked on new, mostly 
smaller and more highly automated branch presenta-
tions.	Last	but	not	least,	some	very	fine	concerns	
launched sales concepts which were quite new for 
them and began to set up bricks-and-mortar branches. 
That was all in our interests, because we had prepared 
to meet these challenges. In football language you 
could say that we were not the ones leading with the 
ball, but we were already standing exactly where the 
ball was about to land, and as we all know that is a 
characteristic of good players.

We have now been in business for 150 years. We have 
experienced	an	empire,	two	world	wars,	hyperinflation	
and boom phases as well as disruptive development. 
We have drawn up our balance sheets in six currencies 
and produced achievements on all the continents  
of the Earth. Trade and change were like conjoined 
twins – as indeed they still are. Stability was the ex-
ception.	Umdasch	Shopfitting	especially	was	badly	hit	
by globalisation and the attendant opening of markets. 
The major economic successes at the end of the last 
millennium and the beginning of this new one were  
followed by a massive slump in demand and prices 
from 2008. And yet we have never called for protected 
markets	because	we	know	that	this	would	be	firstly	
only a theoretical and secondly only a temporary  
solution to the problem.

Instead,	we	have	done	our	homework:	lowered	prices,	
changed the focus of our services and the company as 
a whole, shifted the added value, developed new mar-
kets, turned existing customers into friends, acquired 
better machines and a new operating system and – not 
least	–	invested	in	the	quality	of	our	staff.	Despite	all	
our	efforts,	without	the	trust	and	the	capital	strength	of	
our owning family – currently the fourth generation and 
therefore used to thinking in the long term – it would 
not have been possible to achieve this feat. Today we 
can see – full of pride but still watchful of the potential 
risks – that it has been worth it – so far. But we also 
know about the obstacles, and above all we are quite 
certain	that	we	never	want	to	find	ourselves	in	such	
a restructuring situation again. A company is well led 
when it recognises the major changes in advance and 
acts accordingly. Only those who take the corners 
smoothly,	so	to	speak,	can	be	efficient	and	effective,	
although they often achieve less glory than some of the 
others.

Like all the world’s other companies, in 2017 we were 
faced	with	specific	challenges	which	were	by	no	means	
easy to overcome. Bricks-and-mortar stores continued 
to	lose	customers:	depending	on	location	and	sector, 
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It should not be that markets are completely open and 
require	no	rules.	On	the	contrary:	any	form	of	cooper-
ation between people is based on fundamental rules 
which everyone must obey. Only then we can achieve 
the ability to cooperate and to develop - that is what 
characterises and distinguishes Homo sapiens. Build-
ing walls and making crude distinctions between good 
and bad has never worked in the past and will also fail 
in the long term in the future, even if behaviour of this 
kind appears to inspire euphoria for a brief moment and 
is supported by the applause from the gallery. People 
who want to erect fences and build walls around peo-
ple	would	be	better	off	as	shepherds	tending	a	flock	of	
sheep!

from	l.	to	r.:		Silvio	Kirchmair	(CEO),	Markus	Thallinger	(CFO)
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As a consequence of the situation described,  
we succeeded in increasing the revenues of  
Umdasch	Shopfitting	by	13.45	%	to	approx.	€	248	 
million. The growth was entirely organic, despite  
the fact that we withdrew from certain markets.

Umdasch	Shopfitting	can	therefore	claim	a	world	market	
share of just one percent and a market share in Europe 
of something more than three percent. That does not 
sound very impressive, but it means by implication that 
in	Europe	Umdasch	Shopfitting	is	involved	in	every	
thirty-third	shopfitting	project.	And	we	thus	belong	to	the	
leading providers in this niche market.

In spite of the pleasing growth, the number of employ-
ees was reduced by two percent to 1,337 (at the end of 
the	year).	We	are	not	particularly	proud	of	that	fact,	but	
we	are	certainly	proud	of	the	increase	in	staff	productivi-
ty	of	12	%	(measured	by	added-value	per	capita).

This year the course set towards the reduction of pro- 
duction capacity in Western Europe during earlier pe-
riods, with the simultaneous expansion of the supplier 
network	and/or	our	own	added-value	areas	in	Eastern	
Europe,	reached	full	effectiveness	for	the	first	time.	 
Umdasch	Shopfitting	has	thus	become	competitive	again.

The Digital Retail unit is still young but has left its “infan-
cy” behind it. It is maturing slowly but surely into a lead-
ing provider of digital signage, multi-sensual experienc-
es,	electronic	price	labelling	and	visitor	flow	analyses.	
We are integrating technology and the digital possibilities 
into the conception of both stores and furniture. Digital 
Retail has opened up another perspective on the market, 
just	as	customers	see	us	differently	today	from	perhaps	
a few years ago.

During the past year we were able to observe a pleas-
ing	confirmation	of	our	strategy.	Correspondingly,	we	
are continuing to develop towards becoming a service 
provider	with	an	industrial	base	who	offers	customers	
outstanding service, conceptual competence and the 
integration of new technologies. “We make successful 
stores” is and remains our mantra. We hope that we 
were able to convince our customers of that, and that 
we shall continue to do so in future. That – and only 
that – is our raison d’être.

As in previous years our business within the food retail 
sector, together with health and beauty stores and 
building supplies markets, which we combine in the 
“Food Retail” Division, has proved to be a mainstay and 

at the same time a dynamic trailblazer. We were able 
to add purely organic growth of 16 % to the previous 
record amount. The market share in the European food 
sector was thus expanded to almost seven percent, 
and in Central Europe we achieved market leadership 
with	about	17	%.	Umdasch	Shopfitting	has	gained	the	
position of the specialist for the development and im-
plementation of special solutions (in small to very large 
numbers)	for	this	market	segment.	The	added	value	
which we achieve for customers has also resulted in an 
attractive returns situation for us. We shall continue to 
invest in this market segment and to pursue the aim of 
becoming one of the Top Three by volume within this 
specific	market	in	Europe.

In the Lifestyle Division we also achieved an above- 
average growth of 14 %. We acquired new customers 
in the dealer showrooms segment for the automobile 
industry, in banking and insurance and also in system 
gastronomy. This more than compensated for the con-
tinued decline in business with the fashion retail and 
the vertically integrated brand industry. Nonetheless 
we shall not give up this market and will expand our 
consultancy and other services. The biggest structural 
changes were implemented in the Lifestyle Division 
and the costs basis was cut more radically. This has 
generated a momentum which we can increasingly use 
and apply.

In	the	Premium	Retail	Division	we	finally	achieved	the	
breakthrough in the luxury segment. In some respects 
we received the true accolade with the commissioning 
of large-scale rebuilding projects for the most famous 
and exclusive department store in the world, Harrods 
Knightsbridge. In order to score in this category with 
outstanding and yet competitive craftsmanship, at the 

end of December 2017 we acquired the Croatian 
company ATT. The service portfolio of this exclusive 
manufacture convinces with top processing quality 
across a wide range which can otherwise scarcely be 
found anywhere on the European continent.

Umdasch	Shopfitting	can	look	back	on	2017	as	 
a year which exceeded expectations and hopes. 
However, we shall not become cocky and know  
that we owe this good year to the lasting trust of  
our customers and the loyalty and willingness of  
our employees. Both could be lost again. Above all, 
they cannot be protected by walls. We have no  
intention of becoming shepherds. We want to be,  
and to remain, entrepreneurs. We want to be the  
best Store Makers in the world for you, and we shall 
continue to work day by day towards this goal.

To be continued.

Silvio Kirchmair
CEO

Markus Thallinger
CFO

Revenue distribution  
by divisions in 2017

Food 
41 %

Premium 
7 %

Lifestyle
50 %

Digital 
2 %
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Austria/Germany/
Swizerland
59 %

Eastern 
Europe/
Russia 
24 %

Western Europe 
12 %

Middle East and Africa 
4 %

Rest of the World 
1 %

Distribution  
by region
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With Umdasch Shopfitting 
to the bank of tomorrow

The banking sector also has to fight in order to counter the migration of customers 
to the Internet. Umdasch Shopfitting has targeted the task of making bank branches 
into places in which customers feel at ease. With a variety of seating areas, tomorrow’s 
banks look comfortable, even cosy. Imposing ceiling designs with adequate lighting make 
the reception areas look welcoming. Accents are set with retro lighting, interesting wall 
cladding and eye-catching floor elements. Of course the use of Digital Retail solutions 
should not be forgotten. Current examples are the Valiant Bank in Switzerland and  
famous banks in Germany, Austria and the Czech Republic.

Location: Brugg, Switzerland
Sales area: 140 m2

Services: Design, Manufacture, Installation
Contact: www.valiant.ch

Valiant Bank

Together with its Czech 
subsidiary Story Design, 
Umdasch Shopfitting realises 
the banking concepts of 
tomorrow.

Komercní banka
Location: Prague, Czech Republic
Sales area: 220 m2

Services:	Story	Design*:	Manufacture,	Installation
Contact: www.kb.cz

*Member of Umdasch	Shopfitting

Česká spořitelna
Location: Chrudim, Czech Republic
Sales area: 530 m2

Services: Story	Design*:	Manufacture,	Installation
Contact: www.csas.cz

© Story Design

© Reto Andreoli

© Story Design
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The emperor’s 
new shoes

The traditional concern Lodenfrey has made 
shoe history with Faye, its shoe store in Bad 
Ischl. The exclusive sales spaces within the store 
are suitably elegant: they are located in the 
former “Hotel zur Post”, the oldest hotel in Upper 
Austria. Across over 200 m2 Umdasch Shopfitting 
has  created a unique shoe presentation which 
refers back to the tradition and translates it into 
the modern idiom with a suitable material mix.

Location: Bad Ischl, Austria
Sales area: 200 m2

Services: Concept, Design, Planning,  
Installation, Shop Equipment, Lighting,  
General Contracting
Contact: www.lodenfrey.com

Faye by Lodenfrey

Not a classic  
department store

Hudson Bay opened its first store outside Canada in 
Amsterdam. The Store Makers from Umdasch Shopfitting 
accompanied the department store group in the realisation
of their expansion and implemented the shopfitting for no 
fewer than 13 department stores with showroom character. 
In Amsterdam, Umdasch Shopfitting was responsible for the 
realisation of the Women’s Fashion & Shoes department. Here, 
high quality was the first commandment: from antique brass to 
chrome-look to stainless steel and elaborate stone patterns, 
you will find nothing but extravagance in the interior.

Location: Amsterdam, Netherlands  
Sales area: 1,100 m2 
Services: Manufacture, Installation,  
Shop Equipment, Rollout
Contact: www.hudsonbay.nl

Hudson Bay

A rollout project  
par excellence – 
Umdasch Shopfitting 
fitted out no fewer than  
13 department stores  
for Hudson Bay in  
the Netherlands.

Department stores were always one of the Store 
Makers’	favourite	project	fields.	For	example,	back	
in	1981	Umdasch	Shopfitting	was	already	fitting 
out the stores of Kastner & Öhler – thereby laying 
the foundations for a business relationship which 
has lasted across the decades. Only recently 
Kastner & Öhler opened three shops with  
Umdasch	Shopfitting	as	contracting	partner.
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Lodenfrey	and	Umdasch	Shopfitting	have	long	
been travelling companions along a mutual 
business path. In 2012 the Store Makers were 
responsible for the traditional costume section of 
the long-standing company in Bad Ischl, Austria.

The Faye by Lodenfrey shoe shop was integrated into the former  
“Hotel zur Post” – the oldest hotel in Upper Austria, in which  
Emperor Franz Joseph once spent his summers.

© Umdasch Shopfitting

© Umdasch Shopfitting
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Functional design encounters 
automotive lifestyle

Together with their subsidiary company Story Design, the Store Makers at 
Umdasch Shopfitting are regarded as being among the top designers for the 
automobile sector. For example for the new MINI Lifestyle Shop in the BMW World 
in Munich. The task was to adapt the existing global furnishing concept to the new 
corporate identity and to create a sophisticated interior. The highlight: depending 
on the product range, the furnishing elements can be integrated variably and 
flexibly into the existing areas.

Together with its Czech subsidiary company Story Design, 
Umdasch Shopfitting realises unique automotive  
concepts – from lifestyle shops to huge showrooms  
to complex rollouts.

Location: BMW World – Munich, Germany
Sales area: 106 m2

Services: Concept, Design, Manufacture, 
Shop Equipment, Installation, Rollout, Lighting 
Contact: www.bmw-welt.com

MINI Lifestyle Collection

A stage for 
the senses

For Optik Hallmann the Store Makers at  
Umdasch Shopfitting developed a shop concept 
celebrating the vital senses. The result is 
impressive. Special back-wall systems create 
optimal zoning; ceiling elements and warm  
wood surfaces support the wellness character; 
and visual merchandising with a vintage touch 
adds cosiness. Here new space is provided for  
the vital senses of life.

Location: Pinneberg, Germany
Sales area: 78 m2

Services: Concept, Design,  
Planning, Manufacture,  
Shop Equipment, Installation,  
Lighting, General Contracting
Digital	Retail:	Digital	Signage
Contact: www.optik-hallmann.de

Optik Hallmann

In order to convince Optik Hallmann, 
Umdasch Shopfitting first built two 
prototype branches.

© Umdasch Shopfitting

© Umdasch Shopfitting



086 087

Location: Graz, Austria
Sales area: 360 m2

Services: Value Engineering, Manufacture, 
Shop Equipment, Installation, Rollout 
Contact: www.dm-drogeriemarkt.de

dm drogerie markt
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A	shopfitting	relationship	for	
the past 17 years – to date 
Umdasch	Shopfitting	has	 
fitted	out	over	1,800	branches	
for dm drogerie markt. One of 
the	first	shops	was	implemented	
in Völs, Austria, in 2002.

Here I can be
who I am

More than 1,800 branches fitted out 
in 17 years – Umdasch Shopfitting  
has long been a business partner of 
dm drogerie markt. The Store Makers 
recently created a branch in Graz, 
Austria. Umdasch Shopfitting was 
responsible for the entire basic shelving 
including the checkouts. Specially 
developed deco counters with white 
surfaces and LED lighting provide an  
ideal presentation for the cosmetics.

umdasch shopfitting
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Umdasch Shopfitting  
fits out between 150  
and 180 branches for  
dm drogerie markt  
every year.

© Umdasch Shopfitting
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REWE 2020 by 
Umdasch Shopfitting

REWE 2020 – the German food retailer has decided on a new concept and 
therefore on a new look. After the implementation in 30 test markets during 
2017, Umdasch Shopfitting qualified as a skilled partner for the conception and 
realisation of the new design. This was also the case for REWE Meckesheim: 
across the 1,733 m² sales area the Store Makers promise fresh accents in 
marketplace style and clearly indicated zoning.

Location: Meckesheim, Germany
Sales area: 1,733 m2

Services: Design, Manufacture,  
Shop Equipment, Installation, Rollout 
Contact: www.rewe.de

REWE

umdasch shopfitting

 Food Retail

Giving time 
space

Following market research carried out by  
Umdasch Shopfitting, the Store Makers developed  
an exciting gastronomic concept with the  
private brewery Stiegl in which the focus lies  
on the enjoyment of beer in a living-room  
atmosphere in close proximity to nature: “space  
for time”. Vertical planting, comfortable seating  
areas and retro lighting emphasise the casual dining. 
A red staircase designed as a waterfall functions as a 
landmark in the shop and rounds out the concept.

Location: McArthurGlen Designer Outlet  
in Salzburg, Austria
Sales area: 120 m2

Services: Market Research, Concept,  
Design, Planning, Manufacture,  
Installation, Shop Equipment, Lighting 
Contact: www.stiegl.at

Stiegl-Zeitraum

The innovative gastronomic concept  
is based on market research  
previously carried out by  
Umdasch Shopfitting and Stiegl.

© Umdasch Shopfitting

© Umdasch Shopfitting
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Emotion 
meets 
functionality

The Schreiber branch in Buchholz, Germany  
is a very unusual Edeka supermarket. 
Functionality meets emotional customer 
guidance across 2,000 m². The unique 
concept bears the signature of the 
shopfitting designers. On the way through 
the supermarket, customers will discover the 
various sections like the fruit and vegetable 
selections with marketplace flair or a fresh-
foods counter which is presented with 
different materials including tiles  
and oak wood.

Location: Buchholz, Germany
Sales area: 2,000 m2

Services: Concept, Design, Planning,  
Shop Equipment, Installation
Contact: www.edeka-schreiber.de

Edeka Schreiber

The	beginnings	of	Umdasch	Shopfitting	go	back	
to the order from A&O. Between 1956 and 1962 
Umdasch	Shopfitting	fitted	out	1,000	stores	for	 
the food retailer.
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A light ceiling design with 
suspended plasterboard 
ensures a unique ambience.
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A revolution  
of the senses

London’s traditional department store  
Harrods has opened the doors of its new  
Roastery & Bakehall – the biggest refurbishment 
of the historic Food Halls in the last 30 years. 
This revolution of taste marks the start of a new 
chapter in the history of the luxury department 
store. The Store Makers from Umdasch took  
over the challenging implementation for Harrods:  
they had to create an interior to match the  
ancient building and also realise the top-quality 
furniture for the exquisite delicacies in the 
Roastery & Bakehall. David Collins Studio was 
responsible for the concept. After very positive 
feedback from Harrods, Umdasch Shopfitting  
has now also been chosen for the refurbishment  
of the next departments.

Location: London, UK 
Sales area: 600 m2 

Services: Design Engineering,  
Manufacture, Installation 
Contact: www.harrods.com

Harrods –  
Roastery & Bakehall
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Before the renovation  
of the Food Halls  
Umdasch	Shopfitting	
realised a number 
of brand shops in Harrods
luxury department store,  
for example for Milly and 
Polo Ralph Lauren 2008.The constructional challenge: 

the individual adaptation of the 
furnishings to the historic building.

umdasch shopfitting

 Premium Retail

© Harrods
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Umdasch Shopfitting acquires 
Croatian shopfitting company 
ATT Furnishing

The Austrian firm Umdasch Shopfitting has acquired the ATT Furnishing  
company group, based in Zagreb  in Croatia. By purchasing this company  
Umdasch Shopfitting has strengthened its competence in the fitting out of  
international retail brands in the luxury segment.

At	the	end	of	2017	Umdasch	Shopfitting	acquired	 
all	shares	in	the	Croatian	shopfitting	concern	ATT	 
opremanje interijera d.o.o. as well as its Serbian  
subsidiary company ATT Interijeri d.o.o. Founded  
in	2009	by	Ivan	Tvrdeić	and	his	wife	Davorka,	the	 
company has remained in family ownership since  
then and is regarded as one of the most prestigious 
suppliers	for	the	fitting	out	of	luxury	retail	brands.	
Since its founding the company has impressed with 
its constant growth and its outstanding craftsmanship. 
The company has its own production works for wood, 
metal, stainless steel, stone and glass.

Some 60 employees work at two locations in Zagreb, 
Croatia and Belgrade, Serbia. There ATT realises  
integral	shopfitting	solutions	from	value	engineering	 

to international project management with worldwide 
delivery and installation in cooperation with prestigious 
international architects and designers.

Through the acquisition of this company  
Umdasch	Shopfitting	has	extended	not	only	its	 
market access but also its production network.  
“The customer portfolio and the production possi- 
bilities	of	this	luxury	production	facility	fit	in	ideally	 
with	the	growth	strategy	of	Umdasch	Shopfitting	 
in the Premium and Travel Retail sector”, explains  
Silvio	Kirchmair,	CEO	of	Umdasch	Shopfitting.	 
ATT Furnishing has been integrated into the Premium 
Retail Division and will be led by the previous  
ATT Manager Kruno Filipovic with Roman Fußthaler  
of	Umdasch	Shopfitting	as	Managing	Director.

© Umdasch Shopfitting
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Showing its 
colours

The start of the business relationship with the 
Pakistani fashion label Khaadi can be traced back 
to EuroShop, the world’s biggest shopfitting fair, 
in 2017. In the meanwhile Umdasch Shopfitting 
has implemented stores in Abu Dhabi, Dubai, Doha 
and Sharjah. Here the rule is quite clear: The main 
spotlight is on the product. The eye-catching, 
colourfully embroidered gowns are present against  
a fairly understated interior with wooden surfaces.

Locations: Abu Dhabi, Dubai, 
Doha and Sharjah 
Sales area:	600	m2

Services: Manufacture, Installation, 
General Contracting
Contact: www.khaadionline.com

Khaadi

Khaadi is one of the  
fastest-growing suppliers  
of “Fast Fashion”.
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Fine  
craftsmanship

Exquisite; displaying a wealth of details; and 
breathtaking – attributes which best describe 
the high-end jeweller Al Zain and his jewellery 
collection. In line with that claim the Store 
Makers created a first-class interior which 
complements the design of the label perfectly. 
Furnishing elements of glass, shiny surfaces 
and an exciting lighting atmosphere were  
called for here.

Location: Jeddah, Saudi Arabia
Sales area: 720 m2

Services: Design Engineering, Manufacture
Contact: www.alzainjewellery.com

Al Zain

1984	–	Umdasch	Shopfitting	fitted	out	the
Fitaihi luxury department store in Jeddah,
Saudi Arabia. The press spoke of the “treasure
chamber of Sheikh Fitaihi”. For the Store
Makers the project opened the doors to further
projects in the Middle East.
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Umdasch Shopfitting received very positive feedback and has 
already been charged with the realisation of another store.

umdasch shopfitting

 Premium Retail

© Tom Richardson

© Umdasch Shopfitting
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Take off and 
shop – with 
Umdasch 
Shopfitting

The new Departure East Shop of Travel 
Retail Norway at Oslo Airport also bears the 
signature of the Umdasch Store Makers. 
The use of different materials makes the 
customer journey in the duty-free shop  
even more of an experience: wall elements 
with curving fins in wood look, for example,  
or high-gloss furniture with glass elements 
for the presentation of spirits.

Location: Oslo, Norway
Sales area: 2,100 m2

Services: Design Engineering, Manufacture, Installation
Contact: www.tax-free.no

Travel Retail Norway
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Umdasch	Shopfitting	and	Doka	in	a	joint	project:	in	
2011 Doka extended Terminal 1 of Frankfurt airport 
by a further seven boarding gates. The Store Makers 
fitted	out	the	resulting	new	Heinemann	Duty-free	
shop	–	a	shopping	experience	before	taking	off!
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Different production processes were used  
to arrive at a high-quality material mix.

© Umdasch Shopfitting
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 Premium Retail

Location: London, UK 
Sales area: 500 m2 
Services: Design Engineering, 
Manufacture, Installation, 
General Contracting
Contact: www.vam.ac.uk

Victoria & Albert

With a  
feeling  
for art

Umdasch Shopfitting was the General 
Contractor responsible for the new museum 
shop for the Victoria & Albert  –  the world’s 
leading museum for art and design.  
The new shop convinces with an interior design 
that blends perfectly with its surroundings  
in the venerable building, which is protected  
as a historic monument. In addition to the 
inspiring business relationship the two 
organisations have something else in common:  
a history stretching back over 150 years.

The implementation of the museum shop  
in just eight weeks’ construction time.

© Victoria & Albert
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umdasch shopfitting

 Digital Retail

A feel-good  
concept

A feel-good atmosphere where you can feel in Austria,  
a cosy product landscape –  with these thoughts the 
Store Makers at Umdasch Shopfitting developed the 
first Bosch store in Europe. In addition to the design  
and implementation of the shopfitting, the experts  
from Umdasch Digital Retail were involved from the 
start. In addition to electronic price labelling they  
also integrated a 4 x 55 inch video wall  with an  
air play application for customer advice on tablets  
with screen projection.

Location: Vienna, Austria
Sales area: 400 m2

Services: Concept, Design, Manufacture, 
Installation, General Contracting, Lighting 
Digital	Retail:	Digital	Signage,	Electronic	
Shelf Labeling, Interactive Applications, 
Content Management
Contact: www.bosch-home.at

Bosch Store

Development of a shopfitting concept in line  
with the corporate identity of Bosch.

vi
P

O
S

 2
0

14 One of the important success factors 
for the 150-year-old Umdasch concern 
is its permanent confrontation with new 
technologies. And so in 2014 a digital  
shopping wall called viPOS, the virtual  
Point of Sale, was specially developed by  
the newest Digital Retail Division and put  
into	operation	for	the	first	time	at	the	 
EuroShop in Düsseldorf.

© BSH Hausgeräte GmbH
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The element 
water

From the design process to the finished store: the Austrian  
water technology concern BWT has opened a new store in the  
Riga Mall in Moscow. As General Contractors the Store Makers  
at Umdasch Shopfitting implemented their entire service portfolio – 
including Digital Retail. This included an LED curtain which  
effectively presents the element water in the entrance area.  
In the store itself the information and consultancy process is 
supported by Digital Signage solutions on screens and tablets.

Location: Moscow, Russia
Sales area: 60 m2

Services: Concept, Design, Manufacture, 
Installation, General Contracting
Digital	Retail:	Digital	Signage,	LED	Curtain
Contact: www.bwt.at

BWT

Watch the  
LED curtain  

in	action!

General Contracting:
Umdasch	Shopfitting	&	Partners

Implementation and Assembly:
Story Design, Moscow

Production: 
Story Design, 
Litomyšl

Digital Retail:
Umdasch Digital Retail in Linz

Planning, Design and Project Management:
Umdasch Lifestyle Retail in Amstetten

Interaction  
of the various  
Umdasch Shopfitting 
branches:
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Change through  
lastingness

The sand dune changes every day – imperceptibly from  
one moment to the next, but nonetheless giving the 
desert landscape a completely different appearance every 
morning. Like the world, which is changing more radically and 
faster than ever before and which confronts us with tasks 
that demand the attention of each and every one of us.  
Umdasch Group Ventures is taking on this challenge.  
Its objective is change. Its model is entrepreneurship, which 
has always been willing to face the need for just that.

umdasch group 
ventures
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umdasch group ventures

Brief Report

The Umdasch Group – a tree with deep roots. Going back 150 years. 
A synonym for lastingness. A symbol of constancy. A guarantee for 
steady success. Steadfast and persevering.

Venturing – a young  
branch with new shoots

Umdasch Group Ventures seems the very opposite of 
all that. It is rather more than one year old. Always on 
the lookout. Driven by the thought of what does not yet 
exist, it dismisses the past and lives only for what the 
future may bring. Its raison d’être lies in the ideas which 
will determine tomorrow, not yesterday – and also not 
today.

Is that really a contradiction? So it seems. But upon 
closer observation we can see how these two ele-
ments are in fact parallels and very similar in nature. 
Since earliest times, change has always been the only 
constant. And the vision, the eye on the future, was 
probably the most important characteristic of the  
concern. What have changed over the course of  

time are the speed and the radical way in which change 
takes place. New media and communications tech-
niques, new technologies, the internet of things – all 
these contribute to the way that developments today 
take place in a much more dynamic and transparent 
way than was previously possible.

These processes are driven by social developments,  
including a rapidly growing world population that is ag-
ing on a large scale as well as the attendant challenges. 
For example the associated rise in urbanisation, the 
growing development of mobility, the rising complexity 
in the creation of value and logistics. And these are 
joined by mega-trends like digitalisation, which is  
associated with an incredible availability of data.

Umdasch Group Ventures observes these changes, 
analyses them and as a result reaches a decision.  
Do we want to be actively involved in one or the 
other special development? Or do we want to take an 
equally active decision not to do so? It is not the aim 
of Umdasch Group Ventures to participate in every 
trend	regardless,	but	rather	to	invest	specifically	 
and meaningfully where we can detect existential  
core themes for the continuation of the entire group.  
That is also the reason why we changed the name  
even	during	the	first	year	from	Doka	Ventures	to	 
Umdasch Group Ventures. Because all the sections 
of	the	concern	are	affected	by	the	changes,	we	shall	
expand the idea of Doka Ventures, the screening and 
participation in potentially disruptive developments  
in	the	construction	industry,	to	include	the	fields	of	
market	and	consumption	which	affect	the	core	busi-
ness	of	Umdasch	Shopfitting.

During the past year our focus lay on building process-
es	from	greenfield	to	greenfield.	Than	means	the	study	
of the entire value-added chain in construction – from 
planning to building and from maintenance to renova-
tion and then at some point demolition and recycling. 
It is a matter of creating new opportunities along this 
value-added chain. And at the same time of making a 
contribution to the solution of the major societal, social 
and ecological challenges.

Of course we have already examined these subjects 
in the past. But our owners also decided to invest 
outside our areas of business in a company that 
exclusively and consistently focuses on these topics 
to an extent which would not be possible within 
the framework of our operative business. This has 
opened up completely new possibilities for us.

We have already taken advantage of these  
opportunities during the year under review.  
Specifically,	with	the	30	%	participation	in	the	 
American 3D construction printing pioneer 
Contour Crafting Corporation, which focuses  
on the serial production of houses especially for  
emerging markets or after natural catastrophes.

Personally we are not only overwhelmed by the  
possibilities which open up during an intensive  
study of the future-related topics associated with  
our business branches. We are equally overwhelmed 
by what a young, dynamic team – coming from  
a wide variety of areas and thrown together in this  
way – has achieved in one year.

And thus we come full circle with regard to the  
apparent contradiction between the long-established 
concern and a young start-up. At a point where, 
fuelled by fresh ideas and away from the operative 
core business, we can think about how we can make 
our contribution to the securing of the continued 
existence of the Group.

As a new branch with young shoots.

Jürgen Obiegli 
CEO

Werner H. Bittner 
Member of Executive Board

from	l.	to	r.:	Gerd	Pechura	(CFO),	Jürgen	Obiegli	(CEO),	Werner	H.	Bittner	(Member	of	Executive	Board)

Gerd Pechura 
CFO
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Secured 
through  
lastingness 

The dense canopy of forest foliage protects the precious 
earth like an impenetrable shield. It creates a climate in which 
life can flourish and be propagated. The Umdasch Group also 
treats its financial foundations with care and circumspection. 
New business branches and fresh ideas sprout from its 
down-to-earth financial policy. In line with the nature of the 
honourable merchant, with long-term success as its goal and 
with the interests of a sustainable society in focus: honest 
and long-lasting for the past 150 years.
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General Information

The consolidated financial statements were prepared in accordance 
with the version of the Austrian Commercial Code (UGB) valid on 
the accounting date (RÄG 2014) for large corporations, taking into 
account the principles of correct accounting and in accordance 
with the general objective of presenting a true and fair view of 
the assets, liabilities, financial and earnings positions of the Group. 
The accounting and valuation methods used in preparing the 
consolidated financial statements are in line with the concept  
of the continuation of the company. 

Intercompany profits arising from sales between 
group companies are eliminated with an appropriate 
recognition	through	profit	or	loss.

Deferred taxes are taken into account for seasonal 
differences	in	valuation	bases	used	for	commercial	law	
and those used for tax law with regard to interim gains 
of	inventories	as	well	as	differences	resulting	from	the	
consolidation of liabilities. Deferred tax assets and 
deferred tax liabilities are reported separately. 

The foreign currency translation of balance sheet 
items is based on the exchange rate as of the balance 
sheet	date;	the	translation	of	items	for	the	profit	and	
loss statement uses the quarterly average exchange 
rate for 2017.

Consolidation Range
All associated companies are listed in the table subse-
quent. These companies are taken into account using 
the full consolidation method.

Consolidation Principles

The capital consolidation	was	effected	using	the	book	
value	method.	Positive	differences	are	recorded	under	
undisclosed reserves to the greatest extent possible. The 
activated goodwill from the acquisition of Doka Schweiz 
AG	(previously	Holzco-Doka	AG)	will	be	amortised	over	
a period of 15 years. The goodwill of Story Design a.s., 
which was acquired in 2015, will be amortised over  
10 years. The goodwill of ATT Opremanje Interijera d.o.o. 
in Croatia and ATT Interijera d.o.o. in Serbia, which was 
acquired in 2017, will also be amortised over 10 years. 
The goodwill of the Netherlands BAS Group, acquired 
in 2016, will be amortised over 5 years. The negative 
differences	identified	in	connection	with	the	initial	
consolidation as of 1 January 1994, which resulted from 
the	retention	of	profits	in	subsidiaries,	are	included	under	
voluntary	reserves.	Currency	translation	differences	are	
recorded directly in equity without recognition through 
profit	or	loss.

Currency	translation	differences	that	arose	during	the	
consolidation of liabilities were recognised to the 
income statement.

All revenues and expenses associated with the sale of 
goods or services between group companies are  
eliminated during the consolidation of income and 
expenses. Interest income and expenses charged  
between group companies are also eliminated.
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  SHARE
COMPANY LOCATION DIRECT + INDIRECT 

  SHARE
COMPANY LOCATION DIRECT + INDIRECT 

Umdasch Group AG AT-3300 Amstetten 
 
Umdasch Group Deutschland GmbH DE-82216 Maisach 100 %

Umdasch Immobilien GmbH AT-3300 Amstetten 100 %
Umdasch Nieruchomosci sp. Z o.o. PL-05102 Wroclaw 100 %
Umdasch Real Estate Netherlands B.V. NL-5928LX Venlo 100 %
Umdasch Real Estate USA Ltd. US-07643 Little Ferry 100 %
Umdasch	Real	Estate	(UK)	Ltd.	 UK-ME17	4JD	Maidstone	 100	%

Umdasch	Shopfitting	Group	GmbH		 AT-3300	Amstetten	 100	%	
Umdasch Storemakers GmbH Amstetten AT-3300 Amstetten 100 % 
Umdasch Storemakers GmbH Leibnitz AT-8430 Leibnitz 100 % 
Assmann Ladenbau Polska Sp.z.o.o. PL-04193 Warsaw 100 %
Umdasch Digital Retail GmbH AT-4020 Linz 100 %

Umdasch	Shopfitting	Ltd	 GB-Oxford	 100	%
Umdasch	Shopfitting	Ltd	 IR-Dublin	 100	%
  
Umdasch	Shopfitting	GmbH	 DE-74933	Neidenstein	 100	%
Franz Jonas GmbH &  Co. KG DE-46149 Oberhausen 100 %
JAS Beteiligungsgesellschaft mbH DE-46149 Oberhausen 100 %
  
Umdasch	Shopfitting	LLC	 AE-Dubai	 100	%
Umdasch	Shopfitting	AG	 CH-5036	Oberentfelden	 100	%
Umdasch	Shopfitting	Srl	 IT-39100	Bolzano	 100	%
Umdasch	Shopfitting	SAS	 FR-91160	Paris/Champlan	 100	%

Story Design a.s. CZ-Litomysl 100 %
OOO Story Design RU RU-123308 Moscow 100 % 
Story Design Ukraine UA-01034 Kiev 100 %
Story Design Invest Ukraine UA-01133 Kiev 100 %

ATT Opremanje Interijera d.o.o. HR-10000 Zagreb 100 %
ATT Interijeri d.o.o. RS-22330 Nova Pazova 100 %

Doka GmbH  AT-3300 Amstetten 100 % 

Doka Drevo sro SK-97401 Banska Bystrica 100 %
OOO Doka Lipetsk RU- 399071 Lipetsk 100 %
Form-on GmbH  AT-3300 Amstetten 100 %
Doka Beteiligungs-GmbH  AT-3300 Amstetten 100 %
Lumus Consulting GmbH D-82214 Maisach 100 %

Doka DC Middle East FZE U.A.E. Dubai 100 %
Doka	DC	North	America	Ltd.	 US-60410	Channahon/Illinois		 100	%
Doka Distribution Center Apolda GmbH D-99510 Apolda 100 %

Deutsche Doka GmbH  DE-82216 Maisach 100 %
Doka Österreich GmbH  AT-3300 Amstetten 100 %
Doka Schweiz AG CH-8155 Niederhasli 100 %

Doka France SAS FR-78610 Le Perray 100 %
Doka U.K. Ltd GB-Maidstone 100 % 
Doka Ireland Ltd IE-Drogheda 100 %
Doka Nederland BV NL-5342 PL Oss 100 %
Doka NV BE-1740 Ternat 100 %
Goeva NV BE-8700 Tielt 100 %
Doka Denmark APS DK-4621 Gadstrup 100 %
Doka Sverige AB SE-45155 Uddevalla 100 %
Doka Norge AS NO-7083 Leinstrand 100 %
Doka Finland Oy SF-03320 Selki   70 %
Doka Italia S.p.a. IT-20060 Colturano MI   95 %
Doka Espana S.A. ES-28330 San Martin  100 %
Doka Portugal Lda PT-2710-089 Sintra 100 %
Doka Hellas A.E. GR-15351 Athens 100 %
Doka Israel Ltd IL-42816 Pardesiya 100 %
  
Magyar Doka Kft HU-1037 Budapest 100 %
Ceska Doka sro CZ-19600 Prague 100 %
Doka Slovakia sro SK-82104 Bratislava 100 %
Doka Polska Sp.z.o.o. PL-05220 Zielonka 100 %
Doka Eesti OÜ EE-11415 Tallinn 100 %
SIA Doka Latvia  LV-1005 Riga 100 %
UAB Doka Lietuva LT-08300 Vilnius 100 %
Doka Romania SRL RO-077180 Judet Ilfov 100 %
Doka	Bulgaria	EOOD	 BG-1138	Sofia	 100	%
OOO Doka Rus RU-123379 Moscow 100 %
Doka Ukraine t.o.v. UA-04210 Kiev 100 %
Doka Belform IOOO BY-220015 Minsk 100 %
Doka Slovenija doo SI-4270 Lesce 100 %
Doka Hrvatska doo HR-10000 Zagreb 100 %
Doka Serb d.o.o. YU-11070 Belgrade 100 %

Doka Saudi Arabia Company Ltd SA-21435 Jeddah 100 %
Doka Saudi Trading LLC SA-21425 Jeddah 100 %
Advanced Formworks Company Ltd SA-21425 Jeddah 100 %
Doka Muscat LLC OM-Muscat, Oman 100 %
Doka Jordan L.L.C. JO-11953 Amman 100 %
Doka Kalip-Iskele AS TR-41400 Gebze 100 %
Doka Gulf FZE AE-Dubai 100 %
Doka Emirates L.L.C. AE-Sharjah 100 %
Doka Qatar W.L.L. QA-Doha 100 %
SARL Doka Algèrie DZ-170 Bordj El Kifane 100 %
Doka Maroc SARL AU MA-10000 Rabat 100 %
Doka	South	Africa	(Pty)	Ltd	 ZA-7708	Claremont	 100	%
Doka Formwork Nigeria Ltd NG-Lagos 100 %
Doka Mocambique, Ltd MOC-Maputo Cidade 100 %
Doka Egypt for Trading LLC EG-Cairo, Masr El Gedida  100 %
Doka Egypt for Engineering   
Services LLC EG- Cairo, Masr El Gedida  100 %
Doka Egypt for Importation 
and Exportation LLC EG-Cairo, Masr El Gedida  100 %

Doka USA Ltd US-07643 Little Ferry 100 %
Doka Canada Ltd CA-Calgary 100 %

Doka Brasil Ltda BR-São Paulo 100 %
Doka Chile Ltda CL-Santiago de Chile 100 %
Doka Panama SA PA-Panama 100 %
Doka Mexico Ltda MX-52930 Estado de México 100 %
Doka Peru S.A.C. PE-16 Lima 100 %
  
Doka	Formwork	Pte.	Ltd.	(Singapore)	 SG-620565	Singapore	 100	%
Doka Formwork Malaysia Sdn. Bhd. MY-50300 Kuala Lumpur 100 %
Doka China Ltd HK-Wanchai 100 %
Doka	Formwork	(Shanghai)	Co.	Ltd	 CN-Shanghai	 100	%
Doka Japan K.K. JP-2740053 Chiba 100 %
Doka Formwork Australia Pty Ltd AU-2566 NSW Minton 100 %
Lubeca Pty Ltd AU-Melbourne VIC 3000 100 %
TOO Doka Kazakhstan  KZ-010000 Astana 100 %
Doka India Pvt Ltd IN-400076 Mumbai  100 %

BAS International Holding B.V. NL-Venlo 100 %
BAS Remote Sensing B.V. NL-Venlo 100 %
BAS Nederland B.V. NL-Venlo 100 %
BAS Research&Technology GmbH DE-Wesel 100 %
BAS Research&Technology BVBA BE-Erembodegem 100 %

umdasch 
group doka 

umdasch 
shopfitting

Doka Ventures GmbH AT-3300 Amstetten 100 %
Doka NewCon GmbH AT-3300 Amstetten 100 %

umdasch group 
ventures

  SHARE
COMPANY LOCATION DIRECT + INDIRECT 

  SHARE
COMPANY LOCATION DIRECT + INDIRECT 

  SHARE
COMPANY LOCATION DIRECT + INDIRECT 



116 117

EUR 1,000 31.12.2017 31.12.2016

A NON-CURRENT ASSETS

I. Intangible assets
1. Patents and similar rights   7,500 4,867
2. Goodwill 32,722 34,573
3. Advance payments made 8 10

40,230 39,450

II. Tangible assets
1. Developed land, land value 83,571 84,179
2. Developed land, value of buildings 195,052 203,041
3. Undeveloped land 20,516 12,380
4. Technical equipment and machinery 47,668 53,654
5.	Other	equipment,	furniture,	fixtures	and	office	equipment 36,055 38,794
6. Advance payments made and construction in progress 16,261 2,900

399,123 394,948

III. Financial assets
1. Other investments 9,723 8
2. Securities 10,763 10,836

20,486 10,844
459,839 445,242

B CURRENT ASSETS

I. Inventories
1. Raw materials and supplies 23,393 18,537
2. Work-in-progress 17,336 10,254
3. Finished goods and merchandise 203,451 197,302
4. Formwork used for rental purposes 364,277 351,841
5. Advance payments made 2,356 3,738

610,813 581,672

II. Receivables and other assets
1. Accounts receivable – trade 378,065 350,035
    of which with a remaining term > 1	year	207	(previous	year:	1,263)
2. Other receivables and assets 55,928 45,069
    of which with a remaining term > 1	year	8,647	(previous	year:	7,526)

433,993 395,104

III. Other securities and investments 28,907 56,213

IV. Cash on hand and credit at financial institutions 99,085 149.619
1,172,798 1,182,608

C PREPAYMENTS AND DEFERRED INCOME 7,457 5,661

D DEFERRED TAX ASSETS 66,338 69,383

1,706,432 1,702,894

EUR 1,000 31.12.2017 31.12.2016

A EQUITY

I. Subscribed and paid-in capital 36,350 36,350

II. Appropriated capital reserves 25,821 25,821

III. Reserves
1. Statutory reserves 2,151 2,151
2. Voluntary reserves 657,094 664,760

659,245 666,911

IV. Retained earnings 155,791 144,320
of	which	accumulated	profit	124,320	(previous	year:		60,957)

V. Adjustment for minority interests 4,785 3,663
881,992 877,065

B PROVISIONS

1. Provisions for severance compensation 44,520 40,385
2. Provisions for pensions 14,110 14,410
3. Tax provisions 78,883 40,340
4. Provisions for deferred taxes 4,630 22,578
5. Other provisions 119,944 106,436

262,087 224,149

C LIABILITIES

1.	Amounts	due	to	financial	institutions 372,758 444,816
				of	which	with	a	remaining	term	of	up	to	1	year	142,381	(previous	year:	232,366)
    of which with a remaining term > 1 year 230,377	(previous	year:	212,450)
2. Advance payments received on orders 11,256 9,554
    of	which	with	a	remaining	term	of	up	to	1	year	11,144	(previous	year:	9,416)
				of	which	with	a	remaining	term	>	1	year	112	(previous	year:	138)
3. Accounts payable – trade 129,724 102,054
    of which with a remaining term of up to 1 year 129,682	(previous	year:	101,977)
    of which with a remaining term > 1 year 42	(previous	year:	77)
4. Notes and drafts payable 0 49
    of which with a remaining term of up to 1 year 0	(previous	year:	49)
5. Other liabilities 47,766 43,770
				of	which	with	a	remaining	term	of	up	to	1	year	47,091	(previous	year:	43,463)
				of	which	with	a	remaining	term	>	1	year	675	(previous	year:	307)
				of	which	from	taxes	30,049	(previous	year:	25,784)
				of	which	within	the	framework	of	social	security	6,541	(previous	year:	5,849)

561,504 600,243

D DEFERRED INCOME 849 1,437
1,706,432 1,702,894

Consolidated Financial 
Statements Assets

Equity and 
Liabilities

facts figures data
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EUR 1,000 2017 2016

1. Revenues 1,440,478 1,280,735
2. Increase/decrease	in	finished	goods	and	work-in-progress 24,042 32,926
3. Own work capitalised 1,315 1,240
4. a)	Income	from	the	disposal	of	and

attribution	of	fixed	assets 1,507 932
b)	Income	from	the	disposal	of	provisions 3,406 6,366
c)	Other 9,434 12,610

14,347 19,908
5. Cost of materials and other

purchased services
a)	Material	costs -453,037 -426,522
b)	Costs	for	purchased	services -114,097 -85,283

-567,134 -511,805
6. Personnel expenses

a)	Wages -103,222 -97,518
b)	Salaries -236,016 -219,400
c)	Social	costs
				aa)	Expenses	for	pensions -5,726 -5,291
				bb)	Expenses	for	severance	payments	and
          payments to company savings plans -9,916 -10,343
			cc)	Expenses	for	statutory	social	insurance	contributions	and
         compulsory contributions dependent upon remuneration -67,779 -63,511
			dd)	Other	social	contributions -10,681 -10,220

-433,340 -406,283
7. Amortisation of intangible assets and

depreciation of tangible assets
a)	Ordinary	depreciation -50,261 -51,652
b)	Extraordinary	depreciation -408 -681

-50,669 -52,333
8. Other operating expenses

a)	Taxes	except	those	on	income	and	profits -6,677 -6,578
b)	Other -267,058 -263,340

-273,735 -269,918

9. OPERATING INCOME 155,304 94,470

Consolidated
Income Statement

EUR 1,000 2017 2016

10. Income from securities 200 238
11. Interest and similar income 17,769 16,600
12. Income from the disposal of securities in current assets 49 779
13. Expenses from the disposal of securities in current assets -142 -130

of	which	amortisations	114	(previous	year:	91)
14. Interest and similar expenses -56,324 -20,179

15. NET FINANCIAL INCOME -38,448 -2,692

16. PROFIT ON ORDINARY ACTIVITIES 116,856 91,778

17. Taxes	on	income	and	profit -64,420 -40,894
of	which	non-periodic	expenses	13,933	(previous	year:	3,580)

18. NET INCOME AFTER TAXES = 
CONCERN ANNUAL PROFIT 52,436 50,884

19. Share	of	profit	due	to	minority	interests -1,482 -792
20. Liquidation of reserves 0 33,271
21. Additions to reserves -19,483 0
22. Profit	carried	forward 124,320 60,957

23. PROFIT RETAINED 155,791 144,320

EUR 1,000 Capital
stock

Capital
reserve Reserves Retained

earnings
Minority
interests

Total

As of 1.1.2017 36,350 25,821 666,911 144,320 3,663 877,065
Exchange	rate	differences -27,150 -27,150
Dividends -20,000 -360 -20,360
Annual result 50,955 1,482 52,437
Adjustments 19,484 -19,484
Other changes
As of 31.12.2017 36,350 25,821 659,245 155,791 4,785 881,992

Consolidated Statement
of Changes in Equity
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Accounting and 
Evaluation Methods

Receivables and other assets are valued at nominal 
value. Individual and general valuation adjustments were 
recognised as appropriate. Overdue receivables are 
value-adjusted	with	a	fixed	amount.	Foreign-currency	
receivables are valued at the lower of acquisition cost or 
market price on the balance sheet date.

Current securities are valued at the lower of acquisition 
cost or market price on the balance sheet date.

Provisions for deferred taxes	were	created	to	reflect	
the	timing	differences	between	the	valuation	bases	used	
for commercial law and tax purposes as well as for con-
solidation entries and untaxed reserves.

Equity consists of the capital stock, the appropriated 
capital	reserve,	the	statutory	reserve	and	the	net	profit	of	
the parent company Umdasch Group AG.

In contrast to the practice in the previous year the pro-
vision for severance compensation and anniversary 
bonuses is calculated actuarially according to the PUC 
method	(“projected	unit	credit	method”),	whereby	for	the	
purposes of calculation the pensionable age is the earli- 
est	possible	eligible	age	for	(early)	retirement	according	
to the Pension Reform Act of 2004, taking into account 
transitional arrangements (hitherto 60.0 years for women 
and	61.5	years	for	men).	The	interest	rate	for	calculation	
purposes was taken as a 7-year average value of 2.80 % 
(previous	year	3.24	%).	The	salary	valorisation	was	
calculated with a varying 4-year average; In the case 
of the provision for severance compensation this was 
2.46%. The anniversary bonuses have been replaced by 
allowances	of	2.81	%	as	well	as	fluctuation	allowances	
depending on the length of service, starting with 6.5% 
during	the	first	year	of	service	and	ending	with	0.0%	
from the 15th year of service.

Pension obligations were also calculated actuarially 
according to the PUC method. An average seven-year 
rate	of	interest	of	2.80	%	(previous	year	3.24	%)	and	a	
valorisation	of	1.50	%	(qualifying	period)	is	taken	into	
account. 

The other provisions represent provisions for all risks 
identified	at	the	time	the	financial	statements	were	pre-
pared as well as liabilities whose amount and reason are 
uncertain. 

Liabilities are recorded at their repayment amount. 
Foreign-currency liabilities are valued at the higher of ac-
quisition cost or market price on the balance sheet date.

Intangible assets are valued at acquisition cost, less 
ordinary straight-line amortisation. IT software is amort-
ised	over	three	to	five	years	and	the	connection	rights	
over ten years.
 
Tangible assets are recorded at acquisition or pro-
duction cost, less ordinary straight-line depreciation. 
Production costs include the direct costs. Employee- 
related expenses and interest expense on debt are not 
capitalised.

Ordinary depreciation is calculated on a straight-line 
basis	over	the	following	useful	lives:

Office	and	administrative	buildings		 33–50	years
Production buildings and warehouses  20–25 years
Technical equipment and machinery    5–10 years
Fixtures,	furniture	and	office	equipment		 		4–15	years
Motor vehicles    3–5 years

Low-value	assets	are	written	off	completely	in	the	year	
of addition.

In the case of financial assets the acquisition costs less 
any necessary impairment charges are recorded.

The inventories include the valuation of raw materials 
and supplies at average acquisition costs or lower 
market values. Ancillary purchase costs and purchase 
price reductions are taken into account. Additional value 
adjustments are made in the case of excessively high 
coverage and special risks. 

Finished goods, semi-finished goods and work-in-
progress are valued at average Group production costs. 
These costs include direct costs as well as production- 
related proportional overheads. Administrative over-
heads, employee-related expenses and interest on debt 
are	not	included.	For	finished	goods,	provisions	with	a	
high inventory coverage are made to ensure a loss-free 
valuation of inventories.

Formwork used for rental purposes is also valued at 
Group manufacturing costs, whereby ordinary straight- 
line depreciation based on an estimated useful life of six 
to eight years or fourteen to twenty years (for products  
in the heavy-load sector with a very long useful life which 
do	not	come	into	contact	with	concrete)	is	deducted.	 
For rented formwork with a high non-utilisation rate  
and special risks, an additional valuation adjustment  
is made.

EUR 1,000 2017 2016

Net income 52,436 50,884
Ordinary depreciation 50,261 51,652
Extraordinary depreciation 408 681
Revaluation/impairment	charges	on	financial	assets 0 -579
Revaluation on non-current assets 0 -50
Result on sale of non-current assets -210 -47
Increase	(decrease)	in	deferred	taxes -14,743 2,679
Other non-cash changes 34,700 -11,048

Change in
Inventories -32,103 7,683
Formwork used for rental purposes -36,650 -31,800
Accounts receivable - trade -50,583 9,736
Receivables and other current assets -15,828 11,688
Short-term provisions 52,120 -5,283
Long-term provisions 7,294 -5,060
Accounts payable - trade 32,596 8,018
Other liabilities, deferred income PRA 6,463 11,443

CASH FLOW FROM OPERATING ACTIVITIES 86,161 100,597

Capital expenditure on property, plant and equipment and intangible assets -63,353 -39,363
Change in liabilities in tangible assets -2,461 2,000
Investments	in	financial	assets -9,727 -11
Purchase price for company acquisition -2,190 -6.398
Change in liabilities – acquisition of companies 1,434 871
Proceeds on sale of non current assets 4,289 1,740

CASH FLOW FROM INVESTMENT ACTIVITIES -72,008 -41,161

Dividend payments -20,360 -18,169
Increase/decrease	in	short-term	bank	liabilities -88,661 63,394
Increase/decrease	in	long-term	bank	liabilities 21,495 -84,354
Change in other long-term liabilities 367 -185

CASH FLOW FROM FINANCING ACTIVITIES -87,159 -39,314

CHANGE IN CASH AND CASH EQUIVALENTS -73,006 20,122

CASH AND CASH EQUIVALENTS
(CASH IN HAND, BANK BALANCE AND MARKETABLE SECURITIES)
Cash and cash equivalents 1.1. 205,832 185,043
Currency	translation	differences -5,004 636
Cash and cash equivalents taken over 170 31
Cash and cash equivalents 31.12. 127,992 205,832

EFFECTIVE CHANGE IN CASH AND CASH EQUIVALENTS -73,006 20,122

Consolidated
Statement of Cash Flows

facts figures data

fa
ct

s 
fi

g
u

re
s 

d
a

ta
 



122 123

Notes to the Consolidated 
Balance Sheet as of 31.12.2017

Deferred taxes

Other provisions

The acquisition of business equipment and assets 
amounted to a total of approx. € 9.3 million. In most 
cases these were replacement investments. 

The addition in the other investments refers to the 
acquisition of a 30 % share in the American company 
Contour Crafting Corporation Ltd., which specialises in 
3D-Construction-Printing.

The investment securities are used to secure pension 
obligations	and	are	pledged	to	the	beneficiaries.	As	a	re-
sult of decreases in market value a depreciation of T€ 94 
has	taken	place	(previous	year	appreciation	of	T€	578).	

The inventory	includes	finished	goods	to	the	value	of	 
T€	203,451	(previous	year:	T€	197,302).	The	finished	
goods belonging to Doka are produced mainly in Austria 
and	in	part	in	Slovakia	(formwork	panels).	The	main	 
production	locations	of	Umdasch	Shopfitting	are	also	 
in Austria and in the Czech Republic. 

The formwork used for rental purposes has a book 
value	of	T€	364,277	(previous	year:	T€	351,841)	–	to	
a	large	extent	these	are	finished	goods	produced	by	
the company itself and rented out to customers via the 
Doka sales structure. As a result of the purchase option 
after the completion of a short rental period, as well as 
the frequent purchase of used formwork from the rental 
park, this item has a short-term character and is corre-
spondingly listed under current assets. 

The trade receivables	include	a	fixed	amount	of	 
adjustments	amounting	to	T€	18,582	(previous	year:	 
T€:	16,468).	Of	the	trade	receivables,	a	total	of	T€	4.292	
(previous	year:	T€:	€	6,030)	are	secured	by	bills	of	 
exchange. 

The marketable securities include pension funds with 
an acquisition value of T€ 28,941. Minor depreciations 
and appreciations have taken place. 

The active and passive deferred taxes affect	tax	pro-
visions in accordance with § 198 Abs. 10 UGB and have 
been calculated according to the tax rates which are 
valid	in	the	different	countries.	In	addition,	during	the	cal-

The investment in intangible assets amounting to  
€ 6.6 million applies to various software products. In ad-
dition a patent was acquired including know-how carried 
forward. 

During 2017 the consolidation range was extended 
to include the newly formed companies Umdasch Real 
Estate	Netherlands	B.V.,	Umdasch	Real	Estate	(UK)	
Ltd, Umdasch Real Estate USA Ltd., Lumus Consulting 
GmbH, Doka NewCon GmbH, Doka DC Middle East 
FZE, Doka Distribution Center Apolda GmbH, Doka 
Distribution Center of North America Ltd., Doka Egypt 
for Trading LLC, Doka Egypt for Engineering Services 
LLC, Doka Egypt for Importation and Exportation LLC 
and OOO Doka Lipetsk. In addition, since 31.12.2017 
the 100 % owned companies ATT Opremanje Interijera 
d.o.o.	(Croatia)	and	ATT	Interijeri	d.o.o.	(Serbia)	have	also	
been added to the consolidation range.

The following companies no longer form part of the 
consolidation	range:	OOO	Proriv	Stroj	(Russia)	and	Doka	
Tunisia Ltd. 

A total of € 56.8 million was invested in tangible assets. 
The largest part of the investments applied to the acquisi-
tion of plots of land in Leibnitz with a value of  
€ 6.7 million, an extension to the plot of land in Stetten 
with a value of € 1.6 million and an extension to the plot of 
land	in	Rosersberg	(Sweden)	with	a	value	of	€	0.8	million.	
In addition a down payment was made for a plot of land in 
Wallington	(New	Jersey,	USA)	amounting	to	€	14.2	million.

In addition investments in buildings and land were 
made	especially	in	Banska	Bystrica	(Slovakia)	with	a	
value	of	€	1.2	million,	in	Selki	(Finland)	with	a	value	of	 
€	1.2	million,	in	Chicago	(USA)	with	a	value	of	 
€	1.3	million,	in	Neidenstein	(Germany)	with	a	value	 
of € 0.9 million and at the various locations in  
Austria with a value of € 2.8 million. 

A total of almost € 11 million was invested in technical 
equipment and machinery, primarily at the production 
locations Leibnitz with a value of € 4.0 million, Amstetten 
with a value of € 3.3 million and Banska Bystrica with a 
value of € 2.1 million. 

The following deferred taxes are calculated in the main 
balance	sheet	positions:	

culation for each country the possibility of active deferral 
of tax in the next years was taken into account as far 
as possible. Active and passive tax deferrals have been 
balanced for each company separately and represented 
in each case on the larger side. 

The nominal share capital remains unchanged and amounts to  
T€ 36,350, divided into 5 million zero par value bearer shares.

EUR 1,000 Assets 
31.12.2017

Liabilities 
31.12.2017

Assets 
31.12.2016

Liabilities 
31.12.2016

Fixed assets 84 -2,293 1,361 -6,767
Reserves 11,326 -35 12,129 111
Formwork for rental purposes 50,953 -11,187 38,911 -18,393
Receivables 11,199 1,823 11,708 2,676
Staff	provisions 4,007 1,124 3,822 1,394
Other provisions 3,144 -2,486 2,685 -1,357
Losses carried forward 8,243 775 10,429 0
Other -3,757 -11,212 -4,576 -7,328
Subtotal 85,199 -23,491 76,469 -29,664
Balancing assets – liabilities -18,861 18,861 -7,086 7,086

Total deferred taxes 66,338 -4,630 69,383 -22,578

EUR 1,000 31.12.2017 31.12.2016

Reserved for jubilee bonus 6,526 5,657
Other	staff-related	provisions 53,271 46,415
Reserves for guarantees and warranties 9,084 7,283
Reserves for buy-back obligations 9,497 11,647
Reserves for income deductions  4,083 4,527
Reserves for missing invoices 15,009 11,486
Reserves for legal costs 404 615
Reserves for third-party commissions  3,040 4,840
Miscellaneous reserves 19,030 13,966
Total other provisions 119,944 106,436

facts figures data

fa
ct

s 
fi

g
u

re
s 

d
a

ta
 



124 125

Notes on the 
Consolidated Income 
Statement for 2017

Of the liabilities due to financial institutions, T€ 109,882 
(previous	year:	T€	11,921)	with	a	remaining	term	of	more	
than	5	years	and	T€	814	(previous	year:	T€	1,479)	are	
secured	with	mortgages.	Of	the	liabilities	due	to	finan-
cial institutions with a remaining term of up to 1 year, 
T€	97,164	(previous	year:	T€	97,164)	result	from	export	
financing	with	revolving	character.	

The accounts payable trade include T€ 8,553 (previous 
year:	T€	11,014)	liability	for	investments.

The remaining liabilities include an amount of T€ 15,224 
(previous	year:	T€	15,223)	for	expenses	that	will	only	be-
come due and payable after the balance sheet date. 

The contingent liabilities arising from bank guarantees, 
notes	and	drafts	payable	total	T€	3,404		(previous	year:	 
T€	5,993).

The use of tangible assets not shown in the balance 
sheet will generate obligations of a total of T€ 26,635 
for	2018	(previous	year:	T€	23,062)	and	for	the	years	
2018–2022	T€	70,740	(previous	year:	T€	71,045).

High growth rates in Austria and within the European 
Union were able to compensate for the noticeable  
decline in other regions. 

The income statement has been prepared according to 
the Austrian “total cost” method.

The income consists principally of the proceeds from 
the sale and rental of Doka formwork products and the 
planning,	supply	and	installation	of	shopfittings	in	the	
Umdasch	Shopfitting	Division.

Included in the other operating income are foreign ex-
change	gains	amounting	to	T€	4,735	(previous	year:	 
T€	7,088),	income	from	grants	and	subsidies	amounting	to	
T€	1,782	(previous	year:	T€	1,345)	as	well	as	income	from	
insurance payments amounting to T€ 930 (previous year 
T€	867)	and	income	from	recovery	of	written-off	receivable	
amounting	to	T€	988	(previous	year:	T€	342).

The cost of materials includes depreciation amounting to 
T€	110,926	(previous	year:	T€	107,929)	on	formwork	used	
for rental purposes.

The expenses for severance compensations and pay-
ments to company savings plan	T€	8,779	(previous	year:	
T€	9,330)	in	the	form	of	production	expenses.

The other operating expenses	consist	chiefly	of	transpor-
tation	costs	amounting	to	T€	88,249	(previous	year:	 
T€	77,074),	the	write-offs	of	customer	receivables	amount-
ing	to	T€	9,487	(previous	year:	T€	13,152),	allowances	for	
customer  receivables and other receivables T€ 16,755 
(previous	year:	T€	27,162),	lease	and	rental	expenses	
amounting	to	T€	28,349	(previous	year:	T€	28,911),	adver-
tising	costs	of	T€	10,046	(previous	year:	T€	10,698),	main-
tenance	expenses	T€	15,332	(previous	year:	T€	15,024),	
travel	expenses	T€	19,880	(previous	year:	T€		20,709),	
consulting	fees	amounting	to	T€	23,880	(previous	year:	
T€	20,339)	and	foreign	exchange	losses	amounting	to	T€	
14,147	(previous	year:	T€	8,471).

The other interest and similar revenues also include 
foreign	exchange	gains	as	a	result	of	financing	amounting	
to	T€	17,037	(previous	year:	T€	15,208).	The	other	interest	
and similar expenses also include foreign exchange losses 
as	a	result	of	financing	amounting	to	T€	35,683	(previous	
year:	T€	5,878).

The taxes on income and profits include income resulting 
from the change in deferred taxes amounting to T€ 14,743 
(previous	year:	expenses	T€	2,679).	The	company	is	a	
parent company according to § 9 KStG (“Stand-alone” 
method).	In	the	fiscal	corporate	group	are	Austrian	and	
foreign subsidiary companies included.

The	consolidated	statement	of	cash	flows	was	prepared	
according to the indirect method. The changes of balance 
sheet	positions	taken	into	account	in	the	cash	flow	
resulting from operating activities have been adjusted for 
effects	resulting	from	currency	translation.	

The	cash	flows	from	the	investment	and	financing	
activities are determined on a cash basis. The dividend 
payment	is	recorded	under	cash	flow	from	financing	ac- 
tivities. The liquid assets include cash and bank assets as 
well as the securities which form part of current assets.

EUR 1,000 2017 2016
Doka Formwork Technology 1,192,784 1,062,410
Umdasch	Shopfitting	Group 247,694 218,325
Total Revenues 1,440,478 1,280,735

EUR 1,000 2017 2016
Austria 170,549 155,255
European Union 625,540 519,822
Rest of Europe 89,879 78,259
Abroad 554,510 527,399
Total Revenues 1,440,478 1,280,735

Revenues by Division

Revenues by Region

Forward currency sales without valuation 
unit for company financing 

Forward currency sales with valuation 
unit for company financing 

Notes to the Consolidated 
Statement of Cash Flows 2017

Further information
FINANCIAL INSTRUMENTS

Interest rate swaps without a valuation unit for part of 
the long-term loan financing
The group holds interest rate swaps with a nominal value 
of	65.0	million	€	(previous	year:	75.5	million	€)	with	a	posi-
tive	market	value	of	T€	115	(previous	year:	T€	0)	and	with	
a	negative	market	value	of	T€	73	(previous	year:	T€	2,746).	
In	view	of	the	different	terms	of	the	underlying	transactions	
it was not possible to form a valuation unit. A provision for 
impending losses was therefore created for the negative 
market values.

In spite of the consolidation of accounting within the 
group, the underlying currency risk secured with the for-
ward currency sales listed above still remains.

In view of the hedge accounting relationship with the 
underlying transactions the creation of a provision for 
impending losses for the negative market values has not 
been undertaken.

A provision for impending losses was created to reduce  
the risks of negative market values.

              Nominal 2017               Nominal 2016
LC 1,000   EUR 1,000  LC 1,000    EUR 1,000      

CLP Chilean Peso 6,000,000 7,893 0 0 
EUR Euro 9,790 9,790 0 0
JPY Japanese Yen 400,000 3,066 0 0 
PLN Polish Zloty 30,000 6,729 0 0
ZAR South African Rand 90,000 5,406 0 0 

32,884 0 

Positive market value 483 0 
Negative market value -1,182  0 

              Nominal 2017               Nominal 2016
LC 1,000     EUR 1,000    LC 1,000     EUR 1,000    

AED Arabian Dirham 40,000 9,236 0 0
AUD Australian Dollar 12,000 7,717 12,000 8,194
CAD Canadian Dollar 22,000 14,544 13,000 8,778 
CLP Chilean Peso 0 0 4,500,000 5,870 
EUR Euro 22,000 22,000 12,000 12,000
GBP British	Pound	(£	sterling) 0 0 6,700 7,904
JPY Japanese Yen 400,000 2,989 800,000 6,793 
MXN Mexican Peso 94,000 4,291 94,000 4,262 
MYR Malaysian Ringgit 0 0 15,000 3,185 
PEN Peruan Sol 15,000 3,807 10,000 2,605 
PLN Polish Zloty 25,000 5,864 55,000 12,470 
QAR Qatar Rial 80,000 18,098 80,000 19,634 
SAR Saudi Arabian Rial 165,000 36,426 185,000 44,548 
SGD Singapore Dollar 8,000 4,976 8,000 5,158 
USD US Dollar 34,500 28,724 55,000 48,791 
ZAR South African Rand 0 0 40,000 2,345 

158,672 192,537 

Positive market value 2,512 750 
Negative market value  -1,047 -7,898 
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Additional information

The	group	parent	company	Umdasch	Group	AG	is	the	lead	company	as	defined	by	§	9	KStG.	For	tax	purposes	the	group	of	
companies includes the subsidiary companies both in Austria and abroad. 

Expenses	related	to	the	Group	auditor	amounted	to	T€	158	(previous	year:	T€	150).	

Events since the accounting date

No	significant	events	have	taken	place	since	the	accounting	date.

Organs

Executive	Board:		 	 Dr.	Andreas	J.	Ludwig,	Chief	Executive	Officer
   Prof. Dipl. Ing. Mag. Friedrich Rödler 
 
Supervisory	Board:	 Hilde	Umdasch,	Chairwoman
   Alfred Umdasch, Deputy Chairman
   Mag. Dr. Reinhold Süßenbacher
   Dr. Jörg Jakobljevich

With	regard	to	the	remuneration	of	the	board	of	management	in	accordance	with	§	239	(1)	Z,	the	protection	clause	according	 
to	§	242	(4)	UGB	is	in	operation.	The	payments	to	former	members	of	the	board	of	management	amounted	to	T€	651.	

Payments	amounting	to	T€	95	(previous	year:	T€	95)	were	made	to	the	members	of	the	supervisory	board.	

Staff

Of	the	expenses	for	severance	payments	and	pensions,	T€	368	were	paid	to	(former)	members	 
of	the	board	and	T€	14,137	(previous	year:	T€	14,139)	to	other	employees.

The average number of employees during the reporting year was 7,856, of whom 3,546 were wage employees and 4,310  
were	salaried	employees	(previous	year	7,641,	of	whom	3,404	were	wage	employees	and	4,237	were	salaried	employees).	

Amstetten, 18 April 2018                                      Executive Board Umdasch Group AG

             Dr. Andreas J. Ludwig                                    Prof. Dipl. Ing. Mag. Friedrich Rödler

EUR 1,000
 Acquisition

costs 
1.1.2017

Additions to
Consolidation 

range
Additions Disposals Transfers

Accumulated
depreciation

Book 
value

31.12.17

Book 
value

31.12.16

Annual 
depreciation

2016

 I.        Intangible assets
1. Patents and
    similar rights 33,910 15 5,350 -2,111 -29,664 7,500 4,867 2,676
2. Goodwill 43,654 2,006 1,207 -14,145 32,722 34,573 4,422
3. Advance payments made 8 8 10

77,572 2,021 6,557 -2,111 -43,809 40,230 39,450 7,098

 II.     Tangible assets 
1. Developed land
    Value of land 87,919 26 1,036 -3,983 218 -1,645 83,571 84,179
    Value of buildings 415,029 97 10,589 -8,569 429 -222,523 195,052 203,041 14,384
2. Undeveloped land 13,872 8,433 -1 -1,788 20,516 12,380 242
3. Technical equipment 
    and machinery 279,067 10,947 -8,197 258 -234,407 47,668 53,654 16,641
4. Other equipment, furniture, 
				fixtures	and	office	equipment 137,844 1,037 9,306 -9,515 137 -102,754 36,055 38,794 10,881
5. Low-value assets 36 1,423 -1,429 -30 1,423
6. Advance payments made
    and construction in progress 2,705 15,062 -296 -1.042 -168 16,261 2,900

936,472 1,160 56,796 -31,990 -563,315 399,123 394,948 43,571

 III.          Financial assets 
1. Other investments 20 9,715 -12 9,723 8
2. Securities 10,896 47 12 -39 -153 10,763 10.836 94

10,916 47 9,727 -39 -165 20,486 10,844 94

Total non current assets 1,024,960 3,228 73,080 -34,140 -607,289 459,839 445,242 50,763

Development of Fixed Assets –
Concern

Condensed presentation in the interest of better readability
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1. The concern as a whole  

The Umdasch Group AG is the group parent company 
and therefore the holding company of the two group 
divisions	Doka	Group	and	Umdasch	Shopfitting	Group.	
It also owns directly or indirectly parts of the properties 
necessary for the operations of the group divisions and 
rents these to the divisions.

The Umdasch Group AG also owns as a further  
holding 100% of Doka Ventures GmbH, which focuses 
on fundamental trends and disruptive innovation in the 
field	of	construction	methods	and	which	holds	shares	in	
innovative companies in addition to various development 
projects.

A	further	task	is	the	partial	financing	of	the	group	divisions	
Doka	GmbH,	Umdasch	Shopfitting	Group	GmbH,	Doka	
Ventures GmbH and Umdasch Immobilien GmbH, as well 
as certain group divisions on the subjacent level.

2. Doka Group

As a subsidiary of the Umdasch Group AG, Doka GmbH 
is the umbrella company of the Doka Group. The form-
work is produced in plants in Austria and Slovakia. The 
market	cultivation	takes	place	via	sales	offices	worldwide. 
At the end of 2017 the company had a total of 6,509 
employees.

In addition to the sales of the formwork products, which 
consist mainly of steel, aluminium and wood, the short-
term rental of formwork to the construction industry in 
particular makes an important contribution to revenues. 
Services such as application planning, project planning 
in various competence centres, equipment service and 
complete	service	(customer-specific	formwork	solutions)	
round	out	the	field	of	business	of	the	Doka	Group.	

The business year 2017 was characterised by a broadly 
supported positive development on the construction mar-
kets	worldwide.	The	Total	Construction	Output	(TCO)	in	
the regions covered by Doka increased by approximately 
4.4%	(source:	IHS,	Euroconstruct,	own	research),	where- 
by there was pleasing growth in particular in Central, 
Northern and Eastern Europe, North America and parts 
of the Middle East. In contrast, the markets, especially in 
Latin America and Africa, developed only weakly or suf- 

fered a downturn. In particular in Central Europe and North 
America	the	firm	succeeded	in	participating	a	dispropor-
tionately on the positive market development. Through the 
broad	geographic	diversification	(presence	in	more	than	
70	countries),	business	has	continued	to	be	very	robust	
and was able to compensate small regional downturns by 
strong growth in other geographic areas.

The production capacity of Doka GmbH was kept busy 
throughout the whole year of 2017. In order to react to 
the	strong	increase	in	demand,	new	staff	members	were	
engaged and use was made of sub-contracted labour 
as	well	as	the	existing	flexible	working-hours	model	with	
time-sheet credits. 

In	the	logistic	field,	stocks	were	further	optimised,	espe-
cially in the subsidiary companies due to the Worldclass 
Logistics	Network	(WLN)	project.	In	addition	to	the	inter-
national logistics centre in St. Georgen, distribution cen-
tres	in	Jebel	Ali	(Dubai)	and	Chicago	(USA)	were	launched	
for the optimisation of logistics (stocks optimisation and 
improvement	of	supplies).

As	a	result	of	its	central	support	functions	(e.g.	IT,	financ-
es,	legal	affairs),	Doka	GmbH	also	performs	services	for	
subsidiary	firms	and	in	part	also	for	affiliate	companies	of	
the	Umdasch	Shopfitting	Group	(USFG)	and	the	parent	
company, Umdasch Group AG.

During 2017 the Doka Group achieved strong worldwide 
growth of 12.2 %, with group revenues of € 1,197.3 
million	(previous	year:	€	1,067.4	million).	In	particular	the	
regions Central and Western Europe and North America 
achieved double-digit growth rates.

3. Umdasch Shopfitting Group

As a subsidiary company of the Umdasch Group AG, the 
Umdasch	Shopfitting	Group	GmbH,	Amstetten,	is	the	
umbrella	company	of	the	Umdasch	Shopfitting	Group.	
The	shopfittings	are	produced	and	purchased	in	various	
companies in Austria and abroad. The market is cultivated 
directly via the subsidiary companies in Austria and in 
other countries.

The	Umdasch	Shopfitting	Group	regards	itself	as	a	multi- 
specialist in the design of experience worlds for retailers 
in the Lifestyle Retail, Food Retail, Premium Retail and 

Report on the Consolidated 
Financial Statements of the 
Umdasch Group AG 2017

Digital Retail sectors. At the end of 2017 the company 
had a total of 1,338 employees.

The Food Retail Division can look back on an outstanding 
year. It seemed that organic growth of almost 16% after 
the record growth of 28% during the previous year would 
simply not be possible. The units in Leibnitz und Glein-
stätten are operating above the previously known capac-
ity limits. By adjusting its processes, the production de-
partment in Leibnitz was able to cope well with the large 
increase in quantities. Gleinstätten, on the other hand, 
and especially the entire logistics section, was severely 
overloaded. Considerable additional costs were incurred 
in order to process the additional load. It was possible to 
relieve the situation by allocating a large volume of the 
orders	to	supply	firms	in	South-Eastern	Europe.	The	situa-
tion will also be greatly improved by the investment in the 
new logistics centre. However, this improvement will only 
be noticeable at the end of 2018. The Food Retail Division 
ended 2017 with revenues of approximately € 107 million.

In the Lifestyle Retail Division the end of the year was also 
better than expected. With revenues of approximately  
€ 125 million the budget was exceeded by 10% and the 
comparative value of the previous year by 14%.
After	several	years	of	diminishing	revenues	(since	2008),	
the sales curve is now pointing upwards for the second 
year in succession. Business with fashion customers 
continues to be weak but this was more than compen- 
sated by successes in other sectors. We have established 
ourselves as a serious service provider in particular in the 
automobile and banking sectors (both with revenues of 
more	than	€	20	million).	

As in recent years, the Premium Retail Division once 
again	showed	two	completely	different	faces.	While	the	
company in the United Kingdom achieved an outstanding 
positive result, the company in the United Arab Emirates 
failed	to	confirm	its	pleasing	result	of	last	year.	Not	least	
as a result of our withdrawal from the French market, the 
Premium Retail Division was unable to continue its growth 

course. It showed a 19% reduction in sales and revenues 
amounting to € 17.4 million.

After the high revenues achieved in the start-up phase 
of the digital area in 2016, here we had to record a 
regression	to	around	€	3	million	(minus	13%).	Our	great	
hopes of substantial rollout projects for electronic price 
labelling and digital signage were all disappointed, with 
the exception of the order from the Lidl group. However, 
the strategic position of the division has not changed. The 
willingness of retail customers to make major investments 
in new technology remains hesitant, but it will increase as 
a result of market pressures. We shall continue to position 
ourselves in anticipation of this time.

During	2017	the	Umdasch	Shopfitting	Group	recorded	
strong revenues growth of € 29.6 million amounting to 
total revenues of € 248.2 million which was 100% organic. 
In particular the Food Retail Division was outstandingly 
successful.

4. Umdasch Immobilien GmbH

Investments in new properties are made worldwide direct-
ly or indirectly by Umdasch Immobilien GmbH, Amstetten. 
They are then rented to the Doka Group or the Umdasch 
Shopfitting	Group.	Since	2012	the	company	has	operated	
with projects in Austria, Germany, Poland, Russia, the 
United Kingdom, the Netherlands and the United States.
 

2017 2016

Return on sales (EBIT/sales)  10.8 % 7.4 %
Return on equity (Result	before	taxes/	Ø	equity)  13.3 % 10.7 %
Return on total capital	(EBIT/	Ø	total	capital)    9.1 % 5.6 %
Adjusted equity ratio (Equity	/	total	capital-liquid	assets) 55.9 % 58.6 %

5. Key figures

During 2017 the Umdasch Group achieved revenues of € 1,440.5 million. Revenues thus lay 12.5 % above the level of the pre-
vious year at € 1,280.7 million. The Umdasch Group ended the year with consolidated earnings before taxes of € 116.9 million 
(previous	year	€	91.8	million)	and	consolidated	net	income	of	€	52.4	million	(previous	year	€	50.9	million).
Investments	in	property	and	intangible	assets	amounted	to	€	63.4	million	(previous	year	€	39.3	million).
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6. Financial instruments

Over and above the equity base, the Umdasch Group 
AG	essentially	finances	its	subsidiary	companies	Doka	
GmbH,	Umdasch	Shopfitting	Group	GmbH	and	Umdasch	
Immobilien GmbH as well as in part their subsidiaries by 
means	of	floating	rate	corporate	loans	“at	arm’s	length”,	
and whenever possible in the local currency. The resulting 
foreign currency positions are partially secured within the 
framework of the risk management. Exchange rate gains 
and losses from the remaining outstanding corpor- 
ate	loans	are	thus	included	in	the	financial	result	of	the	
Umdasch Group AG.

The	financing	requirements	are	covered	by	bilateral	bank	
loans. The promissory note loan granted by the Umdasch 
 Group AG and the Umdasch Group Deutschland GmbH 
amounting to € 200.5 million was amortised in its entirety 
in 2017 and at the same time taken up again by Doka 
GmbH in the amount of € 170 million with terms of 
between	2	and	10	years.	The	financing	function	for	the	
DOKA division was thus transferred to a large extent from 
Umdasch Group AG to Doka GmbH. 

Short-term	financing	within	the	euro	region	as	well	as	in	
Switzerland and the Czech Republic is optimised via a 
cash-pooling system. The cash pooling is supported by 
the Umdasch Group AG. 

Financing	is	based	on	the	euro;	most	of	it	is	floating,	but	
there are interest-rate swaps in some cases.

7. Risk management

The organisation and systems take the business risk into 
account. They are appropriate for the type and volume 
of	business	and	are	subject	to	permanent	modification.	
The management and quality security system is revised 
regularly in both business areas. Throughout the entire 
concern the Corporate Internal Audit functions as the 
executive	department	of	the	board	of	management	and	/
or the management of the two divisions of the concern.

An	Enterprise	Risk	Management	(ERM)	Monitor	is	drawn	
up on a quarterly basis and informs the Board of Man-
agement and the management of the two divisions of the 
concern	specifically	about	the	risk	indicators	with	regard	
to incoming orders, revenues, the market, customer credit 
management, purchasing and sales prices, quality, stocks 
and currency risks. 

Risks relating to currency exchange rates in the two 
divisions	of	the	concern	are	secured	in	line	with	a	defined	
hedging policy determined by the Management Board by 
means	of	“plain	vanilla”	currency	futures	(forward	swaps).	
There is always a link to the underlying transaction. The 

risk	of	rising	interest	rates	for	financing	is	partly	secured	
by interest-rate swaps.

The receivables risk is taken into account by a concern- 
wide customer credit management, with credit checks 
when orders are received and a corresponding credit 
collection process. In some countries credit insurances 
are held to secure the risk of debt default.

The	effectiveness	of	the	internal	control	system	is	 
examined by means of regular audits by the internal audit.

The Umdasch Group secures the observance of com-
pliance rules worldwide. The processes relevant for 
compliance are trained by the Compliance Organisation 
(Compliance	Officers	and	Compliance	Ambassadors)	
and their observance is monitored in cooperation with the 
internal audit.  

8. Research and Development 

Within the Doka Group the following new products were 
launched	onto	the	market	during	2017:

Framini – a new generation of framed formwork. Con-
centration on the essentials – easy to use, versatile and 
robust. Designed to meet customer requirements in 
overseas markets.
Top Platte – 3-SO sheet with long useful life for fair-faced 
concrete applications. Main market Central Europe. 
DokaBase - Start of the Go to Market in Austria with solu-
tions in line with market requirements for cellar construc-
tion. The new cellar construction method with integrated 
insulation.
Doka	UniKit	–	Successful	first	use	as	trusses	for	long	
spans and as heavyweight towers up to 480kN loads.
Concremote – New web portal, new system plug.IN for 
Dokadek 30 and new-generation sensors.
Frami – The new large element enhances speed on large- 
scale construction sites. Main focus is North America. 
Safety Catch Fan – Net for protection against falls for 
high-rise construction. Main focus countries overseas.
Schutzschild Xclimb 60 – From the lorry straight to the 
structure:	pre-assembled,	telescopic	units	permit	delivery	
by lorry and immediate mounting on the structure. New 
modular ceiling support for optimal adjustment to the 
project requirements.
Self-climbing formwork Xclimb 60 – “Short Track”  
version:	inexpensive	self-climbing	system	as	an	alternative	 
to crane-mounted climbing formwork for low to medium- 
height structures.
Steel panels SL-1 – Extension of the range of uses 
through new steel panel formwork in mining tunnel con- 
struction. Enhanced quality of the concrete surface 
through considerably longer service life of the steel panels.
Formwork carriage TU – improved technical solution 

simplifies	and	speeds	up	the	formwork	process	on	the	
construction site. 

Within	the	Umdasch	Shopfitting	Division	the	focus	in	the	
field	of	Research	and	Development	lies	on	the	develop-
ment of system solutions in the Food Retail sector and the 
integration	of	e-components	into	shopfitting	(Digital	Re-
tail).	In	addition,	customer-specific	product	developments	
are undertaken in which the functionality and design of 
shopfitting	systems	lies	in	the	foreground.

9. Personnel

Mr Harald Ziebula was appointed Managing Director of 
Doka	GmbH	with	effect	from	22.06.2017	and	took	over	
the position of Spokesman of the Board of Management. 
Mr Jens Günther resigned from the Board of Management 
with	effect	from	22.06.2017.

The number of employees working for the Umdasch 
Group as of 31.12.2017 totalled 7,980 (previous year 
7,673).	The	average	number	of	FTEs	during	2017	was	
7,556	(previous	year	7,381).	

Staff	development	is	a	high	priority	within	the	Umdasch	
Group. The internal training platform Umdasch Academy 
offers	some	60	training	courses	with	internal	or	external	
trainers every year. In order to foster talent the Umdasch 
Group operates a Strategic Talent and Succession Man- 
agement Programme. A worldwide Leadership Develop-
ment Programme exists for leaders in almost all com- 
panies within the Umdasch Group.

10. Sustainability

Not	only	spending	profits	sustainably,	but	also	earning	
them sustainably – that is the motto which the Umdasch 
Group has made into an integral part of its sustainability 
strategy.

We believe that the fortunes of any company are closely 
linked with its social and eco-social commitment. Training, 
further training, employee health, environmental meas- 
ures,	efficiency	and	transparency	of	processes	and	the	
safety of our products all play a role here.

For the Umdasch Group the focus with regard to sustain- 
ability lies on activities which generate an added value for 
society as well as supporting the company’s aims.

One example is the Umdasch Foundation, with its in-
vestment in the education of children and young people 
from disadvantaged social groups. To foster their talents 
correspondingly means that they will be able to contribute 
their talents and ideas within our companies at a future 

date. The link between usefulness for society, considera-
tion for the environment and promotion of the economy is 
an essential aspect of the group-wide commitment of the 
Umdasch Group. We see it thus not as an expense, but 
as an investment. 

To assume responsibility for society, the environment, 
people and of course for the products we produce has 
always been an objective of the Umdasch Group. It starts 
with	the	sourcing	(of	wood,	a	renewable	raw	material),	
continues	via	production	(energy-efficient	production)	
and leads to sales. It is our ecological and economic goal 
to guarantee the high quality, long life and safety of our 
products (with the subject “safety on the construction 
site”).	Social	commitment	in	particular,	but	not	only,	at	our	
Amstetten location, is expressed amongst other things by 
our support for local associations and organisations.

11. Prospects 

In view of a worldwide economic situation based on solid 
economic growth we expect further growth in revenues 
and results for the Umdasch Group within the entire 
concern during 2018. The deterioration in the relationship 
between the euro and the US$ (including the currencies 
in	the	Middle	East	that	are	linked	to	the	US$)	could	slow	
down growth within the subsidiary Doka and could lead 
to currency exchange losses in inter-company relation-
ships. In the growth regions of the world we shall continue 
to	invest	in	stocks,	staff	and	branches.	In	countries	in	
which we can expect the markets to continue to shrink 
as a result of economic conditions, we shall continue to 
adapt our structures accordingly, including the closing of 
companies.

The	development	of	the	first	months	of	2018	confirms	
these expectations.

 

Amstetten, 18 April 2018

Executive Board Umdasch Group AG

Dr. Andreas J. Ludwig     Prof. Dipl. Ing.  
  Mag. Friedrich Rödler
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We discuss with the supervisory board, amongst other 
things, the planned extent of the audit and the proposed 
timetable	for	the	audit	as	well	as	the	significant	audit	
findings	including	any	significant	shortcomings	in	the	
internal control system which we have recognised as a 
result of the audit.

The Group Annual Report should be examined on the 
basis of the legal requirements to ascertain whether it 
is	consistent	with	the	consolidated	financial	statements	
and whether it was produced in accordance with the 
current legal requirements.
The legal representatives of the concern are responsible 
for the preparation of the Group Annual Report in ac- 
cordance with Austrian legal requirements.
We have carried out our examination in accordance with 
professional principles regarding the examination of 
corporate annual reports.

Opinion
In our opinion the management report for the Group has 
been drawn up in accordance with the legal require-
ments and is also in accordance with the consolidated 
financial	statements.

Declaration
As a result of the knowledge gained from the examina-
tion of the Group Annual Report and the understanding 
of the Concern and its environment we did not discover 
any substantial misrepresentations in the Group Annual 
Report.

Vienna, 18 April 2018

Deloitte Audit Wirtschaftsprüfungs GmbH

Mag. Andreas Grave e.h. 
Certified	Public	Accountant							

ppa. Mag. Elisabeth Keiblinger e.h.
Certified	Public	Accountant

risk that substantial misrepresentations resulting from 
fraudulent activity will not be discovered is great- 
er than those resulting from errors, since fraudulent 
activities	can	include	fraudulent	conspiracy,	falsifica-
tion, intentionally incomplete information, misleading 
representations or the bypassing of internal controls.

•	 We	gain	an	understanding	of	the	internal	control	 
system relevant for the audit in order to plan audit  
activities which are appropriate under the given  
circumstances but not with the aim of issuing an audit 
statement	as	to	the	effectiveness	of	the	Concern’s	
internal control system.

•	 We	assess	the	appropriateness	of	the	accounting	meth-
ods used by the legal representatives as well as the 
reasonableness of the estimated values in the account- 
ing system and hence the associated information.

•	 We	draw	conclusions	about	the	appropriateness	of	
the application of the accounting principles to the 
continuation of the corporate activities by the legal 
representatives as well as, on the basis of the audit 
evidence, whether there is a substantial uncertainty in 
connection with events or the situation which might 
raise substantial doubt as to the ability of the company 
to continue its business activities. If we come to the 
conclusion that a substantial uncertainty exists we 
are required to draw attention to the relevant informa-
tion in the Concern Annual Report in our conclusions 
or, if these details are inappropriate, to modify our 
audit opinion. We base our conclusions on the audit 
evidence which we have gained up to the date of our 
audit statement. Future events or occurrences may, 
however, result in the concern’s ceasing to pursue its 
business activities.

•	 We	assess	the	overall	presentation,	the	structure	and	
the content of the Consolidated Financial Statements 
including the details, also as to whether the Consolidat- 
ed Financial Statements present the business events 
and occurrences on which they are based in such a 
way that as accurate a picture as possible is arrived at.

•	 We	acquire	sufficient	and	suitable	audit	evidence	for	
the	financial	information	regarding	the	units	or	busi-
ness activities within the Concern in order to be able 
to give an audit statement regarding the Consolidated 
Financial Statements. We are responsible for the direc-
tion, supervision and execution of the audit. We bear 
sole responsibility for our audit statement.

Report on the Consolidated 
Financial Statements. 

as this is relevant for the preparation of the consolidated 
financial	statements	and	the	presentation	of	a	picture	as	
accurate	as	possible	of	the	overall	financial	situation	of	
the Group. 

In	preparing	the	consolidated	financial	statements	the	
legal representatives are responsible for judging the 
concern’s ability to continue its business activities, for 
making known any matters which are relevant for the 
continuation of the business activities – if applicable –, 
and for applying the accounting policy in the continua-
tion of the business activities, unless the legal represent-
atives intend either to liquidate the concern or to cease 
business activities or have no realistic alternative.

The supervisory board is responsibly for supervising the 
accounting policy of the concern.

Responsibility of the auditor and description of  
the nature and scope of the legal audit.
Our	aims	are	to	obtain	sufficient	evidence	whether	the	
consolidated	financial	statements	as	a	whole	are	free	
from substantial misrepresentations, whether a result of 
intentional or unintentional errors, and to issue an audit 
opinion	which	includes	our	final	assessment.	Suffi-
cient	evidence	offers	a	high	degree	of	certainty	but	is	
not a guarantee that in all cases an audit carried out in 
accordance with Austrian regulations, which require the 
application of the ISA, will always reveal a substantial 
misrepresentation if one should exist. Misrepresentations 
can result from fraudulent actions or errors and are seen 
as substantial if it could be expected that any one or 
more	of	them	could	reasonably	be	expected	to	influence	
the business decisions reached by users on the basis 
of these consolidated statements. The audit does not 
contain a guarantee of the continued existence of the 
concern	under	examination	or	the	profitability	or	effec-
tiveness of the previous or future management of that 
concern. As part of the audit in compliance with the Aus-
trian generally accepted accounting principles including 
the use of the ISA, we maintain professional judgement 
and maintain a critical basic approach throughout the 
entire audit.

Furthermore: 
•	 We	identify	and	assess	the	risks	of	substantial	–	in-

tentional or unintentional – misrepresentations in the 
consolidated	financial	statements,	plan	the	approach	
to the audit as a reaction to these risks, carry it out 
and	acquire	audit	evidence	which	is	sufficient	and	ap-
propriate to serve as a basis for our assessment. The 

Audit opinion
We	have	audited	the	attached	consolidated	financial	
statements of Umdasch AG, Amstetten. These consoli- 
dated	financial	statements	comprise	the	consolidated	
balance sheet to 31 December 2017, the consolidated 
income statement, the consolidated statement of cash 
flows	and	the	consolidated	statement	of	changes	in	
equity for the business year which ended on 31 Decem-
ber 2017 as well as the details of the accounting and 
valuation methods.

In	our	opinion	the	enclosed	consolidated	financial	state-
ments comply with the legal requirements and convey 
as	accurate	an	impression	as	possible	of	the	financial	
position as of 31 December 2017 as well as the results 
of	the	concern’s	operations	and	its	cash-flows	for	the	
business year which ended on this date in accordance 
with Austrian generally accepted accounting principles.

Basis for the audit opinion
We have carried out our examination on the basis of the 
Austrian generally accepted accounting principles.  
These principles require the use of the International 
Standards	on	Auditing	(ISA).	Our	responsibilities	accord- 
ing to these regulations and standards are described in 
greater detail in the section “Responsibility of the Auditor 
for the Legal Audit” of our Auditors’ Report. In accord-
ance with the provisions of Austrian commercial and 
professional law we are independent of the Concern and 
we have carried out our professional duties in accord-
ance with these requirements. We believe that we have 
obtained	sufficient	and	suitable	evidence	for	our	audit	to	
provide a reasonable basis for our opinion.

Responsibility of the legal representatives of the 
Executive Board for the content of the consolidated 
financial statements.
The Company’s legal representatives are responsible for 
the	preparation	and	content	of	the	consolidated	financial	
statements and the accounting records and the pre- 
paration of the management report for the group. This 
report shall convey as accurate a picture as possible of 
the	overall	financial	situation	of	the	Group	in	accordance 
with Austrian regulations as well as with the articles 
of association. The management responsibility in this 
respect	includes:	the	establishment,	execution	and	
maintenance of an internal control system, in as much 

Auditors’ Report

Report on the Group 
Annual Report.

The complete Consolidated Financial Statements will be published 
in the “Wiener Zeitung” and include the following

facts figures data
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